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THE CALLTOLEAD

THANK YOU FOR ANSWERING

THE CALL TO LEAD

The Dartmouth community has made a $3.7 billion investment
in future generations that touches every corner of campus.

Dartmouth launched The Call to Lead campaign to pursue three
bold goals: enhance the College’s distinctive model of teaching and
learning; make discoveries that improve the human condition; and
prepare students for lives of wise leadership.

Your generosity turned our shared vision into an unparalleled
success: The Call to Lead has reaffirmed Dartmouth’s distinctive
foundational strengths—particularly our commitment to the life-
changing power of a liberal arts education, the breadth and capacity
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of the institution’s research enterprise, and its dedication to
offering an academic experience that enables undergraduates
to learn from faculty who are outstanding scholars and
teachers.

The Call to Lead has also recast the institution in significant
ways. Your generosity established new districts, institutes,
and centers that are amplifying Dartmouth’s renowned liberal
arts experience. The campaign funded dozens of new labs,
classrooms, studios, and other spaces for learning and
exploration. And our monumental investment in financial aid
is creating the most culturally, globally, and socioeconomically
diverse community of learners and leaders in our history,
ready and eager to make the world’s troubles their troubles.
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THE CALLTOLEAD

OUR LANDMARK CAMPAIGN BY
THE NUMBERS

TOTAL
CAMPAIGN

$3,771,572,017

GIVING

$1M OR MORE

UP FROM 4 IN THE PREVIOUS CAMPAIGN

3 $1.38 BILLION

ENDOWED CAMPAIGN GIFTS

465,959

DARTMOUTH IS THE FIRST COLLEGE OR UNIVERSITY TO PROFESSORSHIPS

COMPLETE A CAMPAIGN WITH MORE THAN $3 BILLION IN ENDOWED
GIFTS AND 60% UNDERGRADUATE ALUMNI PARTICIPATION

50%

OF ALL CAMPAIGN

TOTAL NUMBER DONORS GAVE LESS
OF CAMPAIGN GIFTS THAN $800

FINANCIAL AID | rasseorr
EXPANDED TO % b

INCLUDE STUDY
ABROAD ——

INTERNATIONAL GIVING

o~
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DARTMOUTH @ 825 O/O

ISNoW 1 OF 7 FROM 114 COUNTRIES

U.S. INSTITUTIONS OF HIGHER
EDUCATION TO OFFER NEED-BLIND
ADMISSIONS TO ALL UNDERGRADUATE
APPLICANTS WHILE MEETING 100
PERCENT OF DEMONSTRATED NEED—
REGARDLESS OF CITIZENSHIP

DARTMOUTH
CAMPUS

$338.5 miLLion

TO SUPPORT FACULTY

634,000

TOP-TIER
RESEARCH
UNIVERSITY

32
72

R‘ DARTMOUTH NAMED AN

R1 RESEARCH INSTITUTION

/X

BEQUEST
EXPECTANCIES OF

$510.8
$119.2 . -

MILLION

IN GIVING TO
SUPPORT RESEARCH

21 POSITIONS IN

ATHLETICS ENDOWED

-1 DARTMOUTH
Guarini School of Graduate
and Advanced Studies

DARTMOUTH’S FIRST NEW SCHOOL
IN MORE THAN A CENTURY

REQUIRED STUDENT
LOANS REPLACED
WITH GRANTS

=y

23,000 so.F1.0F NEW

OR RENOVATED SPACES ON
MOOSILAUKE CAMPUS
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THE CALLTOLEAD

OUR BIG, STRATEGIC
BETS ON DISCOVERY

The campaign has enhanced Dartmouth’s international profile
as aresearch powerhouse.

More than ever, our faculty—often with students working by
their side—are making discoveries that benefit our planet and
global society.

With campaign funding, Dartmouth is focusing academic firepower
on many of the urgent challenges facing humankind through the
Academic Clusters initiative and the reimagined West End.
Scientists in the Byrne Family Institute for Cancer Research are
improving tools for screening pediatric cancers. The Wright Center
for the Study of Computation and Just Communities is underwriting
research into the interplay between fake news, propaganda, and
storytelling. Seed funding from the Arthur L. Irving Institute for
Energy and Society launched a multi-year effort to help bring safer,
more efficient energy sources to underserved communities in the
U.S. and beyond. The expanded Magnuson Center for
Entrepreneurship is supporting students, faculty, and alumni who
want to bring world-changing ideas to market.
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COMMITTED TO OUR SHARED
TEACHER-SCHOLAR MODEL

THE CALLTOLEAD

The campaign advanced our ability to recruit and nurture talented scholars who love to
teach, positioning Dartmouth to be the preeminent institution for the teacher-scholar.

The Call to Lead has expanded efforts to recruit and then support our
teacher-scholars at each stage of their career, creating a more diverse
faculty and catalyzing opportunities for interdisciplinary student-

faculty interaction. These faculty bring the insights and experience of
their research work into the classroom; and our undergraduates, even

first-year students, have opportunities to enrich their learning through
hands-on research experiences.

Dartmouth initiated a fellowship program to nurture postdoctoral

scholars from historically underrepresented communities and build a
pipeline of the next generation of teacher-scholars. The James Wright
Sustaining Faculty Excellence Award is supporting mid-career faculty

on their path to becoming full professors. And donors endowed 56
professorships, recognizing many of Dartmouth’s most accomplished
faculty members. These philanthropic investments have benefited
faculty across all schools, elevated the institution’s academic
reputation, and helped Dartmouth earn an invitation to join the
prestigious Association of American Universities.

In addition, new and renovated academic buildings, such as the Class
of 1982 Engineering and Computer Science Center, Anonymous Hall,
and Dartmouth Hall, are providing modern classrooms, labs, and
makerspaces to facilitate and meld learning and research.
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The Call to Lead invited the entire Dartmouth community to
consider how their passion could translate into campaign support.

TH E CAM PAIG N Many alumni who had not participated in previous campaigns
joined this extraordinary endeavor.

u N ITE D ou R Dartmouth women established a new national standard for
alumnae philanthropic leadership, including the first alumnae-led

COM M u N ITY capital project in Dartmouth’s history; and others in our
community—including international alumni, young alumni, and
alumni of color—embraced campaign priorities and inspired higher

We completed a campaign that was built for everyone, levels of participation. This outpouring of support reverberates

and we are stronger for the journey we took together. beyond any fundraising achievement or single campaign priority.
Our community is more vested than ever in Dartmouth’s future.

EXPANDING

ACCESS AND

~ PREPARING
STUDENTS FOR
LIVES OF WISE
LEADERSHIP

The Call to Lead has strengthened Dartmouth’s ability to bring
exceptionally talented students to Hanover and provide them with
the critical thinking skills necessary to lead effectively.

Our community made an unprecedented investment in financial aid, ' P N < i . g c E -
including $500 million for scholarships. As a result, undergraduates £ . : ‘ In mqklng a g(ft to any Campalgn prlorlty, people are
receiving financial aid are no longer required to take out student loans, and CClStlng their Votefor where they want Dartmouth to go.

we’ve extended our need-blind admissions policy to include international —_— The more peop[e cast thOSG votes and Support the iﬂit[CltiVGS
e

undergraduates. These accomplishments have strengthened Dartmouth’s
ability to attract students with tremendous promise, wherever they live.

that speak to them, the more Dartmouth’s priorities reflect the

Bringing the best and brightest to Hanover is half of the equation in entire StUdent and alumnl pOle[Clthﬂ.

developing leaders. We have heightened the Dartmouth experience for all,

including more on-campus support for first-generation undergraduates £ CAROLINE HRIBAR 00

and students from low-income families; and we’re rolling out a major ' JEI0 - Member, The Call to Lead Campaign Executive Committee
initiative to address the diversity gap in the U.S. STEM workforce. s

Record giving to athletics, the arts, and outdoor programming—popular
and powerful leadership experiences—are benefiting thousands of
students. Investments in these areas include 21 endowed positions in
athletics and expansion of the Dartmouth Peak Performance program,
which helps our student-athletes achieve the highest levels of physical,
intellectual, and personal growth; renovation and expansion of the Hopkins
Center for the Arts; and construction of a new Moosilauke Ravine Lodge.
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THE CALLTOLEAD

OUR SHARED VISION

Just as our students are prepared and eager to go forth and do good, we must
continue to provide support for an always evolving, always ambitious Dartmouth.
Ongoing and emerging institutional priorities—such as advancing sustainability,
addressing climate change, and ensuring a healthy, welcoming campus
community—will require philanthropic investment.

At this exciting juncture in Dartmouth’s history, as we celebrate The Call to Lead
campaign and how it has raised Dartmouth’s global reach and stature, our
dedication to preparing generations of energetic, broadly educated leaders is
only stronger.

‘ Phil Hanlon articulated the
vision that fueled The Call

to Lead and inspired our community

to make it their own. The breadth,

depth, and far-reaching impact

of this campaign is a remarkable

accomplishment to inherit as |

begin my presidency. It will be the

foundation on which we take

Dartmouth to even greater heights.

SIAN LEAH BEILOCK *76a
President of Dartmouth
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