Brand 101

Post-Workshop Survey Feedback
2024 edition




How did you hear about the workshop?
19 responses

@ On Brand email newsletter

@ Departmental/unit email or meeting
announcement

@ In conversation with supervisor

@ |n conversation with colleague

@ Email sent to the communicators g-
group

@ | don't remember! Likely the On Brand

newsletter and/or campus
communicators group




How useful did you find the workshop?
19 responses
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How likely are you to recommend this workshop to coworkers?
19 responses

15

15 (78.9%)

10

4 (21.1%)
0 (?%) 0 (?%) 0 (?%)

1 2 3 4 5



What was the most useful part of the workshop?

Getting together in person to meet other communicators and hearing
what they've tried, done in their units and what they've struggled with.

Hearing the absolute no-no's for using the UW brand

learning about all the resources available. | was familiar with several but
not all of them - it's easy to miss things when you aren't sure what you're
looking for, so it was great to have that outlined!

Ideas for how to be unique while staying within the UW brand; ladder up
exercise and resources

Being in a physical room with other communicators and the handouts

The ladder-up brand pillars and brand tone handouts.

It was a great refresher on brand standards for UW and get ideas on how
to utilize the brand for my department. | really like the handouts provide
(plus always love swag)!

Hearing questions from across campus and learning what the 'official’
responses were.
| really enjoyed this event, and would definitely attend more like it.

Putting faces to names and hearing "it depends” - I'll feel like less of a
bother having a conversation and asking questions and not feeling so
much like | should just know what the answer is when it's not in the brand
guide/on the website.

Just hearing people deal with the same challenges. Talking through
some solutions. Flexibility.

conversations with other participants

The prepared workshop content was fantastic in itself, but the on-
the-fly questions and conversation was perhaps the most useful
element. It's just awesome to gather a bunch of communicatorsin a
room and talk about challenges, problem solving, resource sharing,
etc.

Discussing what exactly a brand is, and the importance of
interdependence between UW and departments.

The slides/handouts/resources, examples of "dos and don'ts," and the
opportunity to meet people from the Office of Strategic
Communication and other communications and marketing
professionals from across campus.

Any and every discussion about branding is helpful and interesting to
me.

Hearing the resources available from StratComm and hearing
questions from colleagues.

The overview of the brand as a whole and the ability to ask questions
and learn from others.

Just having on overall reminder/refresher of branding and each unit
being a part of a bigger whole

The discussion and handouts around Pillars and Tone

you did a great job! The presentation was very well done. Very
organized and seemed to touch on all the questions people had /
might have!




What part of the workshop could we improve on?

The workshop was great - and also very fun! What we could use
more help on is getting the Strat Comm team to communicate

and enforce the basics of marketing to college-level leadership.

It would be great to have an option to submit questions prior to
the presentation to allow for the questions to be integrated

into the presentation or responded to throughout. Could also
be anidea for Brand 102 :)

Could be longer...this was packed with good info, and left us
wanting more!

Nothing comes to mind - lots of great info and flexible to
questions/topics

Maybe not your area of expertise, and things are changing, but
accessibility guidelines are still fuzzy.

| mean, the snacks and swags were already amazing, so I've got
nothing :)

As someone who is new to my position (and UW!) [ would have
liked a little bit more time up front to get to know the people at
my table. Some of the most helpful elements of the session
were the office-specific examples and challenges, which came
up informally, and it would have been great to have some
dedicated time and space to hear more about tools, solutions,
or insights that people have gained in their roles over the years.
You could even ask people ahead of time to come with an
example of a recent campaign, swag item, or brand dilemma to
share with the group.

Thought you did a nice job of building awareness
around your efforts and the resources that exist.
Thanks for bringing us together. I've already
recommended it to my colleagues. They'll likely attend
the next time it is offered.

Include more information on how the brand works with
writing and words v. just visuals.

Is there a way to keep part of it broad, but then break
into smaller groups based on attendee roles? For
example, people who primarily handle graphic design
maybe don't have the same needs/interests as those
who are primarily writers

There is so much the encompasses "Brand" that it
would be great if this were a series and touched on
different aspects. Or if we could convince folks to have
it be a day-long retreat.




What topics would you like to see in future brand workshops?

Design for non-designers, project management for communicators
(tips for navigating project kickoffs/consultations, working with folks
who aren't communicators, common challenges specific to higher
education, managing a sea of opinions, intro to UW printers and
vendors)--though the latter may be outside the scope of a brand
workshop!

Strategic comms, media training for communicators, examples of
others editorial calendars

How to work with our "clients"” whether that be campus leaders, other
academic staff, faculty, etc. Especially since marketing is becoming
more important/prominent with the use of free tools like Canva and Al,
how do we educate our clients on the importance of the work we do?
What does the process of collaboration really look like in this setting?

Might be helpful to have a more in-depth session on the ladder-up
process - more like a workshop to help teams get a start on their
branding plan using this process.

It would be interesting to hold a Q&A session on a particular topic
(swag, social media, etc.) where we could hear a short presentation
from Strat Com about the subject, but then there was a lot of time left
for departments to ask questions and share great ideas.

A special SMPH session could be nice given the unique relationship
with UW Health marketing/comms

how to incorporate icons and design elements as part of the brand

| think a “200 level” type session would be beneficial for myself, the
designers at WFAA and other designers on campus.

This is perhaps a bit vague, but just general updates about what's
new and on the horizon from a strategic comms perspective.
Perhaps also a deeper dive into the Inclusive Communications
Guide.

Perhaps something that focuses more on using brand in specific
areas, like brand on social media or brand on websites.

Making the most of Eloqua; ways to collaborate with the Office of
Strategic Communication; working with vendors on and off
campus; design 101/shortcuts for non-design folks; and something
along the lines of "best of the brand" with time dedicated just to go
through really stellar examples of the brand at work, much like what
the Office of Strategic Communication has on its website, but with
time to talk through what those collaborations or projects looked
and the creative process behind them.

Accomplishing this stuff as a team of one is "easy" in comparison to
successfully pulling it off as a larger collective. | want to learn more
about how communication teams work together to build unified
message, materials, consistency, etc. Doing all of these things AND
incorporating accessibility is another level of complexity. I'd love a
conversation about team collaboration, workflow and process.
Thank you for the energetic discussion yesterday.

Social media, storytelling

Maybe more tangible examples of how certain departments or
campaigns did a stellar job of using UW branding - and/or some
not so stellar examples with discussion on how they could have
been adapted/improved?

Specific examples of "right" and "wrong" (I know it's not always that
black and white) and maybe some activities to stimulate ideas




