
Summary 
The communications team for the campaign included: 

● Susan Coleman, Golf 67 Superintendent
● David Olson, Golf 67 Communication Consultant
● Cathy Kedjidjian, APR, North Cook Intermediate Service Center Director of

Communications

The team looked at research from a past referendum and current community feedback and 
developed a situation analysis as the starting point for building an informational campaign for 
a capital referendum.  

The graphic identity and theme of the campaign speaks to the connection the community 
has with the existing buildings (as outlined in the research). As this referendum follows a failed 
ballot measure, the goal was not simply to pass a referendum, but to have an engaged, fully 
informed community with trust in the district.  

Goal: The Golf District 67 community will be informed, engaged and in support of a $26.3M 
referendum to fund critical facility and infrastructure needs.  

Objectives: 
● By Election Day, District 67 will have reached every household with clear, recognizable

information about the referendum.
● By Election Day, at least 100 community members will have attended an information

session to understand the facts about the referendum.
● On Election Day, voters will approve the referendum by a comfortable margin (53%+).

Strategies: 
● Individualize engagement: Use existing events to reach families and community

members in person.
● Leverage the voice of trusted leadership: Establish the superintendent as the key

communicator in video and in-person presentations.
● Boost consistency of social media
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Key Messages 

●​ We listened to create the plan that meets community needs 
●​ Developed with input from the community  
●​ The plain maintains our two schools  
●​ District 67 is fiscally responsible, but the low tax rate means the district cannot afford the 

facility work without a referendum 
●​ Less than half the cost of the 2022 referendum 
●​ Places priority on the safety of our staff, students and community 
●​ Provides the foundation for the high-quality teaching and learning in our schools 

 
Planning/Timeline/Tactics: The three members of the team were spread out in different work 
locations, so having an organized plan to follow would be key to the success of successful 
implementation of the multi-channel campaign, which included: 
 

●​ Videos 
●​ Website 
●​ Mailers 
●​ Social Media  
●​ Presentations/Community Engagement 

 
The tracking document set the schedule, outlined the tasks and assigned responsibilities.  
 
Evaluation: The key measure of success of the campaign was the better-than-expected 
margin of victory. The referendum passed with more than 53% approval, despite efforts of an 
active “vote no” group. Other output objectives (household reach and information session 
attendance) also were met.  
 

 

https://docs.google.com/document/d/1p8ynLLlQSv4odEGChSeuAe-rv1llWISnBmB4gZnnHcQ/edit?usp=sharing



