UNIFYING A DISTRICT THROUGH DESIGN

Lincoln-Way Community High School District 210 serves nearly 7,000 students across three high schools—

Lincoln-Way Central, Lincoln-Way East and Lincoln-Way West—each with strong traditions, distinct mascots and
deep community pride. While the schools thrived individually, the district brand lacked cohesion and energy. Its
long-standing brown logo felt outdated and disconnected from the vibrancy of the schools’ cultures, and staff and
students rarely used it.

District leaders saw an opportunity to create a unifying identity that reflected Lincoln-Way’s academic excellence
and college-preparatory focus while honoring each school’s individuality.
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Stakeholder engagement guided the process. Focus groups with students, staff and administrators, along with
school visits and advisory discussions, explored perceptions of the existing brand and priorities for the future.
Feedback consistently emphasized the importance of balancing district unity with school pride and ensuring
equal representation of each school’s colors and identity.

The result is a modern, collegiate brand system centered on a badge-style logo
representing academic strength and shared purpose. All three school colors are
integrated equally to symbolize unity across campuses. A simplified “LW210” mark
provides flexibility for athletics, student-focused materials and digital platforms.
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The comprehensive brand package also includes a refreshed tagline, modular 2 10 \

messaging system, expanded color palette and typography standards, supported

by a detailed style guide to ensure consistency across district communications.

LINCOLN-WAY COMMUNITY HIGH SCHOOL DISTRICT 210



https://www.lw210.org/
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The Board of Education unanimously approved the new brand following extensive stakeholder input.
Implementation included redesigned digital and print materials, updated signage and a phased rollout beginning
in summer and launching districtwide at the start of the school year.

Today, Lincoln-Way has a cohesive identity embraced across campuses, strengthening district pride and recognition.

The rebrand earned an Award of Excellence in the 2025 INSPRA Communications Awards.
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