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Financial puplication

0COSTA LEVY FLYER

This financial publication was developed
by the ESD 113 Communications Team AUDIENCE & PURPOSE
on behalf of Ocosta School District.

This one-page EP&O levy flyer was created for Ocosta

Our team partners with ESD 113 programs, School District voters and community members, with a
school districts, and regional and state education goal to explain the purpose and impact of a three-year
agencies to develop research-based, audience- replacement levy and encourage informed participation
driven school communications content. in the February 10, 2026, election. Designed for print

distribution and digital sharing, the publication delivers

m essential levy information in a concise, accessible

format tailored to a small, close-knit community.
This one-page Educational Programs and Operations

(EP&O) levy flyer was part of a comprehensive KEY MESSAGES & CLARITY
community outreach effort leading up to the February

10, 2026, replacement levy election. Designed for both The publication communicates why local levy

print and digital distribution, the flyer served as a funding is necessary, emphasizing that the

primary informational piece to explain levy funding, state does not fully fund education and that this
outline program impacts, and communicate the measure is a replacement levy, not a new tax. Core
financial implications for local taxpayers. We kept messages focus on sustaining quality education and
students at the center and ensured community members supporting every student’s growth and development.
could quickly understand how levy funds support Specific levy-funded areas, like extracurricular
classroom learning, extracurricular opportunities, activities, athletic programs, advisor stipends,

and career-ready programs. The campaign resulted in transportation, and CTE programs, are presented
strong voter engagement, and Ocosta School District with iconography to support quick comprehension.

passed its levy with an over 60% approval rate. ) ) ) )
Financial transparency is central to the piece.

The publication outlines the total projected
levy amount of $7.05 million over three years,



maximum tax rates per $1,000 of assessed value,
and estimated annual collections for 2027-2029.
Real-world homeowner examples ($300,000 and
$400,000 assessed values) translate abstract figures
into practical monthly and yearly costs, helping
voters easily understand personal impact.

ORGANIZATION & WRITING

Information is organized in logical sections with clear
headings such as “Not a new tax,” “The cost to you,”
and “Get to know Ocosta!” This structure guides
readers from purpose to impact to financial detail.
Language is straightforward and appropriate for a
general audience, avoiding jargon while maintaining

accuracy. All copy is free of grammatical or usage errors.

DESIGN

The flyer balances text with strong visual elements.
Student photography paired with captions like
“Our Wildcats,” “Our community,” and “Their
future” reinforces connection while grounding the
financial information in outcomes for learners.
Graphicicons highlight supported programs,

and color blocking separates financial data from
narrative content, improving scanability.

Typography is clean and readable at a glance,
with strategic use of bold and color to emphasize
key figures and deadlines. The district’s branding,
including mascot imagery, consistent color
palette, and contact information, is integrated
throughout to reinforce identity and trust.
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ABOUT THE ESD 113 COMMUNICATIONS TEAM

The ESD 113 Communications Team partners with internal
departments and local, regional, and state education
agencies to connect communities with content.

We work closely with programs to champion
their mission, engage audiences, build trust, and
innovate together. Collectively, our team offers

As a one-page publication, the flyer delivers what
voters need to know without overwhelming them.
They get a clear explanation of the levy, transparent
financial details, and a compelling case for
community investment. Its compact format made

it easy to distribute widely and share digitally.

EFFECTIVENESS

This publication played a central role in the district’s
levy communication campaign and contributed

to a successful outcome, with voters approving

the measure by over 60%. The flyer effectively
combined clear financial reporting, student-
centered storytelling, and consistent district
branding to inform the community and generate
positive engagement around school funding.

MATERIALS

« Ocosta levy flyer

more than 50 years of experience across education,
communications, and public engagement.

We provide graphic design, marketing, photography,
social media management, Spanish translation,
strategic planning, videography, website, and writing
services as part of our school communications services.
Let us help you tell your story.



https://drive.google.com/open?id=1vdrnPpoQ-MgCd8iQTutiZl8gQBAHPUFQ&usp=drive_fs

