
 

Minnetonka Public Schools Communications Team​
Advanced Learning Programs Email 

Purpose​
Minnetonka Public Schools’ Advanced Learning Programs marketing campaign was designed to 
strengthen awareness of the District’s advanced learning opportunities while reinforcing 
Minnetonka’s position as a leading provider of high quality academic programs. In this email, our 
goal was to help fill Navigator classes and to build broader brand awareness and positive 
sentiment around all of the District’s advanced learning options. 

Implementation​
The creative director wrote the subject line and copy, created the header image and provided 
tracking codes. We worked with Star Tribune as our email sender, who delivered the email to 
57,142 individuals who met our audience criteria. 

Target Audience​
The email targeted out-of-district families whose child will be entering elementary school (K-5) in 
Fall 2026 and may be interested in Advanced Learning Programs being offered by Minnetonka 
Public Schools. 

Outcomes​
The email was extremely successful in generating awareness, traffic to the website and info 
session RSVPs.  

11,216 families opened the email (open rate of 19.63%) and we achieved 1,579 clicks (click 
through rate of 2.76%) which resulted in a click to open rate of 14.08%. This is well above 
industry averages according to our email sender. 

20 individuals signed up for the K-5 Advanced Learning Information Session, and 37 individuals 
have registered for the Navigator Program Information Session.  

Overall, the campaign has successfully increased visibility for Minnetonka’s Advanced Learning 
Programs, strengthened engagement with key audiences and supported enrollment-focused 
outreach through a strategic, efficient and measurable communications effort. 

 
 


