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	Key Messages & District Branding In his opening letter, Superintendent Dr. Ken Gregorski reminds readers that beyond the literal doors of our campuses are “doors that lead to impact,” symbolic entry points to mentoring, volunteering and connection. Th...
	Each program — VIPS, KEYS, Business & Community Partnerships, Education Foundation, Food for Families, Promise to Read, Leadership Katy ISD, Junior Achievement and Sister Schools — is positioned as a distinct “door” that leads directly to measurable a...
	Clear Communication of Purpose & Programs In a district serving more than 95,000 students, accessible and well-defined pathways are essential for connecting community members with ways to support students and schools. The brochure outlines program’s p...
	The inclusion of direct contacts, defined roles, and structured opportunities such as the Big Biz List and All-In Partner program helps translate broad interest into concrete engagement.
	Emotional & Inspirational Appeal Every photograph features actual Katy ISD volunteers actively engaged in the work that makes the district unparalleled. By showcasing real mentors, business partners, and campus volunteers in authentic settings, the br...
	Beyond visuals, the messaging emphasizes relationships over transactions. Phrases such as “philosophical handshake,” “relationship-based program,” and “United in Purpose” shift the narrative from volunteering to belonging.
	Conclusion The 2025–26 Partners in Education brochure serves as a brand anchor, recruitment tool, and relationship builder. Through cohesive branding, clear communication, data-driven credibility, and inspirational storytelling, it invites the communi...

