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This financial publication was developed 
by the ESD 113 Communications Team on 
behalf of White Pass School District.

Our team partners with ESD 113 programs, 
school districts, and regional and state education 
agencies to develop research-based, audience-
driven school communications content.

O V E R V I E W

This four-page Educational Programs and Operations 
(EP&O) levy mailer was created to inform a 
geographically spread community, including many 
non-resident property owners, ahead of the August 2025 
replacement levy election. With a history of narrowly 
unsuccessful levy attempts, the district needed a 
clear, transparent publication that addressed taxpayer 
concerns while reinforcing the importance of local 
school funding. The piece focused on financial clarity, 
fixed-rate messaging, and student-centered outcomes. 
After failing to pass a levy in the previous election, 
this communication effort helped rebuild confidence 
and resulted in voter approval exceeding 56%.

A U D I E N C E  &  P U R P O S EA U D I E N C E  &  P U R P O S E

This four-page mailer was designed for White Pass 
School District voters, including a portion of property 
owners who do not directly engage with the school 
system. Many community members own short-

term rental properties tied to the local recreation 
economy and are highly sensitive to tax increases. 
The publication’s primary purpose was to explain the 
replacement levy, connect school funding to student 
success, and reinforce a sense of local community.

K E Y  M E S S A G E S  &  E X E C U T I O N

The mailer centers on the message “Our Panthers Are 
Our Future,” pairing student-focused storytelling with 
detailed financial explanations. It emphasizes that the 
levy is a replacement, not a new tax, and highlights a 
reduced rate of $0.79 per $1,000 of assessed value, a 
decrease from the previous levy approved in 2021.

Program areas funded by the levy are presented 
visually and clearly, including technology, 
maintenance, curriculum adoption, CTE programs, 
art, extracurricular activities, mental health services, 
additional teachers, and classified staff. These 
elements reinforce how levy dollars directly support 
classroom learning and student well-being.

T R A N S PA R E N C Y  &  A CC E S S I B I L I T Y

Readers are guided through the four-year levy totals 
(nearly $4.8 million from 2026–29), annual collection 
amounts, and personalized monthly cost examples 
for common property values. A comparison section 
shows that the proposed rate is the lowest in the region 
and significantly below the Lewis County average.



ABOUT THE ESD 113 COMMUNICATIONS TEAM

The ESD 113 Communications Team partners with internal 
departments and local, regional, and state education  
agencies to connect communities with content. 

We work closely with programs to champion 
their mission, engage audiences, build trust, and 
innovate together. Collectively, our team offers 

more than 50 years of experience across education, 
communications, and public engagement.

We provide graphic design, marketing, photography,  
social media management, Spanish translation,  
strategic planning, videography, website, and writing 
services as part of our school communications services.  
Let us help you tell your story. 

The publication also explains Washington’s funding 
model and the district’s reliance on local levies to fill 
gaps left by state funding. A detailed levy breakdown 
outlines exactly how funds are allocated.

A key differentiator is the emphasis on a fixed four-
year rate, reassuring voters that levy costs will not 
increase annually, which is a critical message for 
property owners concerned about predictability.

O R G A N I Z AT I O N  &  W R I T I N G

 Content is thoughtfully sequenced from purpose 
and programs to tax rates and comparisons, helping 
readers move from high-level understanding to 
detailed financial information. Headings such as 
“The Tax Rate,” “The Funding Gap,” and “How We 
Compare” provide clear navigation across pages. 
Language is direct and accessible, avoiding technical 
terms while maintaining accuracy and credibility.

An FAQ section addresses voting deadlines, 
eligibility, and exemptions, ensuring voters 
have practical information to participate.

D E S I G N  &  B R A N D I N G

The mailer combines student photography with 
consistent district branding, including mascot 
imagery and the recurring “Our Panthers” theme. 
Program icons visually reinforce key funding 
areas, while charts and color-coded sections 
help simplify complex financial data.

Strategic use of color blocks and sidebars 
separates narrative content from financial details, 
improving readability. Images of students at 
various grade levels connect levy dollars to real 
experiences, reinforcing community impact.

L E N G T H  &  E F F E C T I V E N E S S

The four-page format allowed the district to provide 
comprehensive financial transparency while 
maintaining visual balance and reader engagement. 
This length was especially effective for reaching 
voters unfamiliar with school operations, offering 
both context and concrete data in a single piece.

I M PA C T

After a previous unsuccessful levy attempt, this 
mailer played a central role in building trust and 
addressing taxpayer concerns through clear, consistent 
messaging. By emphasizing fiscal responsibility, a 
reduced fixed tax rate, and direct student impact, 
the publication helped shift community perception 
and resulted in levy approval exceeding 56%.
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White Pass levy mailer

https://drive.google.com/open?id=1nPMw743ocHnisKIN0gKjhY1P6rdKLi15&usp=drive_fs

