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What are the traits of a champion? Character, 
teamwork, resilience, leadership, commitment, passion 
— to name just a few. While we often associate these 
traits with athletics, we wanted to highlight how our 
students embody champion mindsets every day: in 
their classrooms, in after-school robotics programs, in 
extracurricular leadership roles, on the stage, and in the 
community. 

Through a highly-visible downtown banner 
installation, our “This is What a Champion is Made Of” 
campaign elevated public awareness of the impact 
of local public education while also celebrating the 
achievements and voices of individual students. The 
campaign connected the broader community with 
student stories in an innovative, interactive format. 

During the month of July, 12 sets of pole banners 
were installed along three blocks of Main Street in 
downtown Longmont, a well-traveled pedestrian 
corridor and gathering space. Each banner set featured 
a “champion” from one of our district traditional high 
schools, representing the opportunities available within 
St. Vrain Valley Schools, ranging from robotics and 
athletics to orchestra and environmental stewardship. 

Prominent QR codes invited passersby to hear directly 
from the students in their own words as they “came to 
life” with augmented reality.  

As far as broader marketing objectives, the campaign 
promoted the value and outcomes of public education 
by placing student success stories directly within the 
community. Rather than relying solely on traditional 
publications, the campaign met audiences where they 
already gather to create a visible, accessible, experiential 
form of storytelling.

The initiative also demonstrated St. Vrain Valley 
Schools’ commitment to innovation. By integrating 
augmented reality into large-scale outdoor marketing 
materials, the campaign transformed static banners 
into interactive touchpoints. This technology-driven 
approach reinforced our key message that the district 
fosters forward-thinking learning environments and 
prepares students for the future. 

Third, the installation extended and amplified 
messaging from the district’s annual print magazine, 
creating continuity across platforms. While the 
magazine provides in-depth storytelling delivered 
to households, the downtown banners expanded 
reach to new audiences, including local residents, 
visitors, and business patrons who may not otherwise 
engage with district communications. Together, these 
complementary channels strengthened brand visibility 
and message retention.

We prioritized a bold and strong design that works on 
multiple levels, static and interactive, to connect with 
as many community members as possible. A consistent 
visual identity across all banners created cohesion, while 
different brand colors differentiated each student. To 
ensure easy scanning and interactions, we prioritized 
clarity and contrast between the students and their 
backgrounds. An initial banner provided context and 
instructions, which were repeated concisely next to each 
QR code. 

By inviting the public to walk, explore, and personally 
connect with student voices, the campaign transformed 
community space into a storytelling environment. It 
successfully promoted public education, highlighted 
individual excellence, demonstrated innovation, and 
expanded community engagement. 
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Installation Images

Video of social media 
promotion illustrating AR use:  
stvra.in/championbannercampaign


