
 

February Break Social Media Campaign: Explore, Engage, Enjoy! 

https://drive.google.com/drive/folders/1LAACRwlCTeNLkqd8m7aVR6qjZXYAQ4Lr 

The February Break Social Media Campaign: Explore, Engage, Enjoy! is a digital initiative designed to 
keep students, families, and the community informed about exciting activities, events, and trips available 
during the break. Through a series of engaging videos, the campaign highlights opportunities for fun, 
learning, and social interaction, ensuring that everyone can make the most of their time off. This series is 
being used across multiple social media platforms, including Facebook, Instagram, Twitter/X, and  TikTok. 
The campaign ran the week leading up to February break, ensuring maximum visibility and engagement. 
Each video post provides a snapshot of available activities, sign-up details, and event highlights to 
generate interest and encourage participation. The primary target audience includes students, parents, 
and community members looking for engaging and educational experiences during the break. The 
content is designed to appeal to all age groups, showcasing a mix of recreational activities, arts and 
culture programs, sports, and outdoor adventures. By utilizing video content, the campaign supports 
effective communication by making information easily accessible and visually engaging. Videos capture 
attention quickly, while clear calls to action guide viewers toward participation. Additionally, social media 
engagement—such as likes, comments, and shares—fosters a sense of community involvement and 
ensures that important information reaches a wide audience. 

Links to Social Media Content 

●​ Facebook: https://www.facebook.com/oufsd 
●​ Instagram:https://www.instagram.com/oufsd/  
●​ Twitter/X: https://x.com/OssiningSchools 
●​ TikTok: https://www.tiktok.com/@ossiningufsd  

Relevant Analytics & Engagement Metrics​
The campaign saw significant engagement across platforms, reflecting strong community interest. Key 
analytics include: 

●​ Total Views: 14,263 across all platforms 
●​ Likes & Interactions: 300 combined 

These numbers indicate a positive response, with high levels of interaction and participation. 

Outcomes Achieved 

●​ Increased Awareness: Many students and families discovered new events and activities 
available during the break. 

●​ Boosted Participation: Registrations for trips and activities exceeded expectations, with multiple 
programs reaching full capacity. 

●​ Enhanced Social Media Presence: The campaign expanded our digital reach, attracting new 
followers and increasing engagement across platforms. 

Overall, the campaign has successfully connected students and families with meaningful opportunities, 
promoted social engagement, and enhanced community involvement, making February break an 
enriching and memorable experience. 
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