
Publications and Digital Media Award Entry: ASBA Annual 
Journal Magazine

Target Audience: 
The ASBA Journal Magazine is intentionally crafted for Arizona’s school board 
members, superintendents, administrative professionals and past ASBA Board 
Presidents across 207 member school districts, reaching more than 1,100 board 
members statewide. This audience reflects the full geographic and demographic 
spectrum of Arizona’s education landscape, with ASBA serving 7.0 percent in urban 
districts, 15.9 percent in suburban districts, 27.2 percent in rural districts and 49.7 
percent in remote districts. By mailing the Journal directly to homes and repurposing its 
content across multiple communication channels, including ASBA Connect and ASBA 
Messages, the Journal ensures comprehensive and consistent access for its intended 
readership. Social media adaptations on Facebook, Instagram and LinkedIn further 
extend accessibility, creating an integrated communication experience for ASBA 
members. 

Key Messages: 
The Journal communicates ASBA’s core mission and priorities, delivering timely 
messaging on association updates, key governance topics and urgent state and 
national education issues. It highlights ASBA’s services, program offerings and 
legislative and policy information, and celebrates excellence in education through 
features on statewide award winners. It also introduces a message from the newly 
instated ASBA president, who began service at the close of the ASBA Annual 
Conference. These messages reinforce ASBA’s commitment to equipping education 
leaders with relevant and actionable information and celebrate excellence in leadership 
and programs across Arizona. 

Content and Purpose: 
The Annual Journal was developed as a primary touchpoint for members at the start of 
a new calendar year and following the seating of a new Executive Committee. ASBA 
identified the need for a consolidated resource through consistent feedback from 
member phone calls and email inquiries, as districts often needed to locate information 
across multiple sources. The publication has grown into a comprehensive reference 
point featuring legislative updates, leadership messages, new services, award 
recognitions and district success stories. By consolidating essential updates, event 



dates, ASBA offerings and member celebration into one accessible publication, the 
Journal provides an efficient and easy to navigate resource that reinforces ASBA as a 
member driven association. 

Brand Identity: 
The ASBA brand is powerfully and consistently represented throughout the Journal. The 
new logo, prominently featured, reflects ASBA’s refreshed identity and enduring 
connection to Arizona’s landscape and culture. The Arizona silhouette paired with the 
AzSBA lettering underscores the association’s statewide reach and dedication to 
elevating governance excellence. The turquoise and burnt copper color palette, inspired 
by Arizona’s natural environment and heritage, strengthens visual unity and brand 
recognition. Additionally, three descriptor words, identified through member feedback, 
articulate ASBA’s core values and mission. This balance of heritage and modern design 
demonstrates ASBA’s commitment to innovation, clarity and member voice. 

Engagement and Impact Measurement: 
The ASBA Journal was distributed using a strategic multi-channel campaign that 
reached more than 3,100 inboxes statewide. The dedicated Journal email achieved a 
41 percent unique open rate, exceeding nonprofit and education benchmarks. When the 
Journal was highlighted again in ASBA Connect, visibility increased with an additional 
815 unique opens and 349 content engagements. Combined, these communications 
drove more than 540 measurable interactions with Journal content, including clicks, web 
visits and article reads. Across a total audience reach of approximately 4,500 readers 
(digital and print), this represents an engagement rate of nearly 12 percent. Given 
nonprofit and association benchmarks showing average click-through rates around 3 to 
4 percent for similar campaigns, this performance demonstrates meaningful resonance 
and high-value engagement relative to industry standards. 

In addition to digital engagement, print distribution continues to play a critical role. For 
this issue, ASBA mailed 1,398 physical copies directly to education leaders across all 
207 ASBA member districts, ensuring equitable access for rural, urban and tribal 
communities. On average, nearly seven leaders per district received a hard copy, 
placing the Journal directly in the hands of the decision-makers impacting students 
statewide. 

To expand reach further, ASBA implemented a multi-platform social media strategy that 
promoted the Journal across six networks. The Facebook launch post achieved a 5.22 
percent engagement rate, exceeding national nonprofit benchmarks, with 178 views and 
seven measurable interactions. Instagram reinforced visibility with 127 additional views, 
helping diversify reach and interaction. These analytics establish a strong baseline for 
future growth, identifying trends in optimal content types, timing and platform strategy to 
support a data-driven approach for 2026. 

Through these elements, the ASBA Journal Magazine delivers essential updates, 
strengthens ASBA’s brand presence, celebrates member achievement and enhances 



statewide connection for Arizona’s educational leaders, making it an indispensable 
resource across the association’s membership. 

View 2025 Spring Journal: 

https://files.azsba.org/wp-content/uploads/2026/03/Journal-2026.2.pdf 

https://files.azsba.org/wp-content/uploads/2025/02/2025-Spring-Journal.pdf
https://files.azsba.org/wp-content/uploads/2026/03/Journal-2026.2.pdf


ASBA JOURNAL LOOK REIMAGINED
Below is a comparison of ASBA’s journal design from 2022 and its fully rebranded, 

reimagined look in 2025.

2022 ABSA Journal Cover

2025 ABSA Journal Cover



2022 ABSA Journal Table of Contents

2025 ABSA Journal Table of Contents



2022 ABSA Journal 
President’s Message

2025 ABSA Journal 
President’s Message



2022 ASBA Journal Summer 
Leadership Promo Back Cover

2025 ASBA Journal Summer 
Leadership Promo Back Cover


	ASBA Annual Journal Magazine.pdf
	ASBA Annual Journal Magazine – Publications and Digital Media  Award Entry

	Additional Support.pdf

