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Lights, Camera, Doritos
         How Dylan Bradshaw Went from Dublin to 	
						                Super Bowl Stardom

The next time you see a kid running around in a 
Star Wars costume, wielding a plastic lightsaber 
and narrating their own cinematic masterpiece, 
take note—you might just be looking at the next 
big thing in Hollywood. For Coffman High School 
alum Dylan Bradshaw, those childhood days 
of backyard filmmaking and epic imaginary 
battles with his dad were the first scenes in a 
script that would eventually take him all the way 
to the Super Bowl.

On February 9, more than 100 million viewers tuned 
in to watch the biggest football game of the year, 
but in Dublin, many were watching for another 
reason. Family, friends, and former teachers eagerly 
awaited the national debut of Dylan’s latest work on 
one of the biggest advertising stages in the world. 
His 30-second Doritos commercial, Abduction, 
which he co-directed with his best friend and 
filmmaking partner, Nate Norell, won the brand’s 
iconic “Crash the Super Bowl” contest. Beating out 
thousands of entries, the ad secured the coveted 
top spot through an online fan vote. Along with 
national recognition, Dylan and Nate received a $1 
million prize and an all-expenses-paid trip to the 
Super Bowl in New Orleans.
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Dylan, now 28, is a Los Angeles-based director 
with a career that’s been defined by creativity, 
resilience, and a relentless pursuit of storytelling. 
Long before he was capturing the attention of 
major brands and celebrities like Tom Brady, 
Charli D’Amelio, and Kevin O’Leary, Dylan was a 
Dublin kid with a camera in hand.

His journey into filmmaking began in sixth grade 
when he received a camera as a gift. What 
started as backyard YouTube productions with 
his brother and friends soon evolved into a 
deep passion for filmmaking. “We weren’t just 
making videos. We were experimenting, failing, 
learning, and getting better,” Dylan recalls.

At Coffman High School, his love for filmmaking 
took a more structured turn when he enrolled in 
the Broadcast Video Production (BVP) program. 
Under the guidance of his teachers, Dylan honed 
his technical and storytelling skills, eventually 
creating videos that were shown during school 
events. “Seeing my classmates and teachers react 
exactly the way I hoped, that was the moment I 
knew I wanted to do this for the rest of my life,” 
Dylan shares.

Ryan Sebastian, Dylan’s former teacher at Sells 
Middle School, isn’t surprised by his success. 
“Dylan always had this perfect combination of wild 
imagination and the ability to execute his ideas. 
It’s a rare mix,” Sebastian said.

Two projects from Dylan’s high school years stand 
out as defining moments. The first was a wildlife 
conservation documentary he created while 
attending the Delaware Area Career Center’s 
Zoo School. The film moved festival judges to 
tears, strengthening his confidence in his ability 
to evoke emotion through film. The second was a 
Slenderman-inspired horror film, which won Best 
Picture in Dublin City Schools’ Broadcast Video 
Production film festival. When Dylan saw the 
judges’ comments, including the high marks for 
storytelling and dialogue, he knew he was on the 
right path.

Encouraged by his parents, Jeff and Kathy 
Bradshaw, Dylan pursued film studies at UNC-
Wilmington. The Bradshaws knew breaking into the 
industry wouldn’t be easy, but that never stopped 
them from championing Dylan’s dreams. They 
even crafted a homemade Oscar for Dylan—a 

“I quickly learned that the 
most important skills I gained 
from Dublin City Schools 
weren’t just technical. It was 
failing forward, resiliency, and 
learning from mistakes. That’s 
what made the difference.”

DUBLIN-BORN, HOLLYWOOD-BOUND

DEFINING MOMENTS
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Determined to make it in the film industry, Dylan 
moved to Los Angeles in February 2020, just weeks 
before the pandemic shut everything down. With no 
job, no connections, and no roadmap, he networked 
tirelessly, even attending house parties alone to 
meet people in the industry. That’s how he met Nate 
Norell.

“I saw him messing with a flamethrower at a party 
and thought, ‘I need to be friends with this guy,’” Dylan 
laughs. Nate, who had been working as a producer 
for internet personality Zach King, quickly became 
Dylan’s filmmaking sidekick. Together, they built 
careers directing viral content and commercials for 
major brands, leading up to their biggest win yet: 
Doritos’ Crash the Super Bowl contest.

Filmed in the California desert at night, Abduction 
is a sci-fi-inspired commercial that embodies 
everything Dylan loves—imagination, humor, and a 
cinematic flair. But it’s more than just a 30-second 
ad; it’s proof that a kid from Dublin with a camera 
and a dream can make it to one of the biggest 
stages in the world.

The opportunity came unexpectedly. Just 27 days 
before the deadline, Dylan and Nate learned that 
Doritos was reinstating its iconic “Crash the Super 
Bowl” contest for the first time since 2016. Both had 
worked full-time for Zach King Studios, honing their 
skills in creative storytelling and visual effects, and 
they knew this challenge was the perfect match for 
their experience. Without hesitation, they decided to 
produce a commercial worthy of the competition.

Their submission, Abduction, tells the story of an 
alien invader attempting to abduct a bag of Doritos, 
blending sci-fi spectacle with the lighthearted fun 
that has made Doritos commercials legendary. 

For Nate, whose favorite part of the Super Bowl 
has always been the Doritos ads, seeing their 
work air during the game was an unforgettable 
moment. While the $1 million prize is life-changing, 
he admitted that the real thrill came from knowing 
their commercial played in front of millions.

Dylan described the Super Bowl as the Oscars of 
commercials, a comparison that felt especially 
fitting given his lifelong dream of making it in the 
film industry. Now, with their ad cemented in Super 
Bowl history, he and Norell are already looking 
ahead. They plan to reinvest their winnings into their 
careers while also giving back. Dylan, passionate 
about using his platform for good, hopes to donate 
a portion to organizations that support wildlife 
conservation and mental health.

And as for that Oscar his parents gifted him all those 
years ago? He’s still holding onto it, saving the spot 
on his shelf for when the real one arrives.

Because if there’s one thing Dylan Bradshaw has 
proven, it’s that the best stories are the ones we 
create for ourselves.

THE START OF SOMETHING BIG

FROM BACKYARD FILMS TO THE BIG STAGE

symbolic reminder that one day, a real one might 
take its place. Though he initially double-majored in 
marine biology and film, it didn’t take long for him to 
drop marine biology and go all in on his cinematic 
dreams.

“I quickly learned that the most important skills 
I gained from Dublin City Schools weren’t just 
technical. It was failing forward, resiliency, and 
learning from mistakes. That’s what made the 
difference.”


