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Aloha High School Branding Refresh

Summary: The Communications & Community Involvement department undertook a strategic branding refresh to replace Aloha
High School's human mascot with a culturally respectful visual identity. The project produced a modern logo suite that honors
the school's “Warrior” tradition while fostering an inclusive environment for all students.

Problem Statement: The school's previous mascot—a depiction of King Kamehameha—was identified as culturally insensitive.
The district needed to retire this imagery and develop a professional brand that captured the community's identity without

misappropriating indigenous history or imagery.

Before

Research

Utilizing the Engage BSD platform, we conducted a
comprehensive stakeholder survey to guide the design
process. Research focused on identifying visual themes that
resonated with the school's “Warrior” mascot name. Data
from hundreds of students indicated a strong preference for
symbols representing unity, strength and local pride.

Implementation

D&

+ Design iteration: We translated survey themes into three
distinct visual concepts.

+ Student voice: Students voted on finalists via digital
polls, ensuring the brand felt authentic to the youth
it represents.

+ Asset production: We developed a full suite of marketing
materials, including seals, logos, letterheads and high-
resolution vector files for apparel.

After

Planning

Our primary goal was to achieve high community buy-in for a
new identity. Objectives included:

+ Facilitating a transparent, student-led selection process.

+ Creating a primary logo and variations for diverse
applications (athletics, academics and spirit wear).

+ Producing a comprehensive branding guide to ensure
long-term consistency.

Evaluation

The transition has been seamless; the new branding was
adopted across all digital platforms and signage; athletic
uniforms are being transitioned as budget allows. The
project successfully replaced a controversial mascot with
a professional brand that reinforces school pride and
cultural sensitivity.


https://engage.beaverton.k12.or.us/aloha-high-school-branding-refresh-Student-Survey
https://drive.google.com/file/d/1cNXiqN1JOv0B_OYH0vGyNJhJZ2-hUlZi/view?usp=drive_link

