Campaign Overview and Outcomes
The “Free Meals All Year” social media campaign was launched to spotlight OHM BOCES’ new policy amendment for the 2024-2025 school year, which ensures that all students in participating Food Service districts receive free school meals under the Community Eligibility Provision (CEP). The primary purpose was to raise awareness about the benefits of school meals—improving attendance, focus, memory, listening and overall academic performance—and to highlight our comprehensive School Food Service that guarantees high-quality, appealing meals for both students and staff.
The campaign’s visual content featured a compelling graphic with the message: “Free meals all year. All students will be offered free school meals during the 2024-25 school year!” It was shared across multiple social media platforms, participating school districts’ Facebook, Instagram and X (formerly Twitter) accounts.
Engagement Analytics
[bookmark: _GoBack]Our analytics indicate that the campaign resonated strongly with our target audience. On one component school district’s Facebook (with an enrollment of approximately 825), the post reached more than 2,200 users, had more than 2,800 impressions, garnered 55 reactions and 25 shares in its first week. Additionally, we saw 80 interactions and five click through to the linked income collection form, demonstrating significant interest and community support. These posts interactions were in the top 25% compared to the Districts other recent Facebook posts.
Outcomes Achieved
1. Increased Awareness: The campaign successfully informed district administrators, parents and community members about the free meals initiative, ensuring that stakeholders understood the benefits of this policy change.
2. Enhanced Engagement: High interaction levels on social media—reflected in likes, shares, comments and website traffic—indicate strong public support and an active community dialogue surrounding free school meals.
3. Positive Public Sentiment: By emphasizing the proven benefits of school meals (higher attendance, improved focus, better memory and listening and enhanced academic performance), the campaign fostered a positive narrative that aligned with the OHM BOCES mission to “promote inclusive educational and career opportunities and equitable access in order to prepare all of our learners for the dynamic world of today and tomorrow.”
4. Strategic Positioning: The initiative further established the OHM BOCES as a leader in innovative school food service management. The successful campaign not only bolstered public confidence but also provided valuable insights for future district recruitment and community engagement efforts.
Overall, the “Free Meals All Year” campaign has effectively advanced our communication objectives, demonstrating both strong community support and the potential to drive similar initiatives in the future.
