Social Media
Social media communication campaign or collection of posts that effectively use social media for awareness, fundraising, enrollment drives, or other strategic objectives. Upload a one-page explanation that includes the following: overview/purpose of the campaign/posts; links to the social media content; relevant analytics that demonstrate the level of engagement with the social media content; and description of the outcomes achieved.

Overview/Purpose of the Campaign/Posts: 
The UTECH social media strategy was designed to target educators within our region. We utilized platforms like Facebook, Instagram, and Constant Contact to engage past attendees of this conference and attract new participants as well. Since this marked the 10th annual event, we aimed to incorporate a significant aspect of Hispanic culture and the local valley’s traditions to generate excitement. The slogan “Day of the Tech” was developed as a play on words, aligning with the timing of the conference, which coincided with “Día de los Muertos.” This theme helped unify the event’s branding, and we embraced traditional elements such as candles, papel picado, and flowers to enhance the overall look and feel.
Objective:
· Increase Audience Engagement:
· Boost interaction on Facebook through likes, shares, and comments by 20% leading up to the conference.
· Expand Reach within the Education Community: 
· Grow social media following among regional educators by 15% through targeted ads.
· Strengthen Conference Brand Identity 
· Establish a recognizable and culturally relevant theme by integrating traditional Hispanic elements into branding, ensuring cohesive visuals across all platforms.
Links to Social Media Content: 
Keynote: https://www.facebook.com/RegionOneEducationServiceCenter/posts/pfbid0CRzbPtpR8dmLWzwr2jt4ChHa63KxiZ1LSUzfWhz2d7mDCsceXcmQjnNjLFFMvPhbl
General Information: https://www.facebook.com/RegionOneEducationServiceCenter/posts/pfbid032dE4FBzwA8ymkDXpS6FebDi7fCci6e5DmCmcbkrF33VsypHWECWUuo7q8mEirTRcl
Become A Presenter:
https://www.facebook.com/RegionOneEducationServiceCenter/posts/pfbid0oSKUYvjcHwowmbRwVpNoPpJkZZNrFT6FSwgcLLQLfGUcGn4PNfGATM5SqJCU3Ppml
Special Performance: 
https://www.facebook.com/RegionOneEducationServiceCenter/posts/pfbid022iU8euVBK8DieERYz6eC4ocJDnpS8t1c7iUo53gR2TyQgngLmpSAKW3mpytMPGNTl
Presenter Graphic:
https://www.facebook.com/kimjettgonzalez/posts/pfbid02M7TA6CtPKsA9aV3tzDo5czWQmzYahoxKJSZnFWugucokuFBEGVWK3bNSDVajMEdcl


Analytics: 


Description of the Outcomes Achieved: 
· Increase Audience Engagement:
· Throughout the Facebook campaign's duration, we generated approximately 2,580 engagements, including post reactions, link clicks, comments, and new page likes, effectively increasing awareness and interaction with our event.
· Expand Reach within the Education Community: 
· To extend our reach beyond organic efforts, which only reached 1,601 individuals in a single day, we launched a targeted Facebook advertising campaign to maximize our audience. This campaign specifically targeted teachers, principals, vice principals, and other school system employees within the eight counties served by Region One. As a result, we successfully expanded our reach to 64,440 individuals who met these criteria.
· Strengthen Conference Brand Identity 
· By maintaining a consistent look and feel across all platforms, we were able to seamlessly extend the conference’s branding to physical and digital materials. This cohesive design was carried through to posters, badges, and PowerPoint presentations, reinforcing the event’s theme and creating a unified experience for attendees. (https://www.canva.com/folder/FAFROQTq6PA) 

