Publications and Digital Media: Marketing Materials

Welcome to Hallett Packets

Hallett Academy is an ECE-fifth grade Denver Public Schools (DPS) school. In the past few years, Hallett has
faced declining enrollment and significant internal shifts (including a new principal and a large number of new
staff). In response to these changes, Hallett aimed to build a sense of trust and excitement about our school for
both current families/students and prospective families/students. I created Welcome to Hallett Packets (held
together in custom folders) to address these goals. I ordered 200 packets, many of which were passed out at
our Dec. 11 date open house for prospective families and students. Additionally, school tours are ongoing
throughout the DPS SchoolChoice window, and we will continue to pass out packets to all prospective
families/students who tour Hallett. We also plan to hand out packets to both new and current families at
registration in the fall of 2026 and will order more packets as needed.

Key Messaging/Writing Style: To create a sense of trust and excitement, my key messaging focused on Hallett's
community. The first page is a welcome letter from the principal to add warmth and personalized touch to the
packet. Additional pages focus on Hallett’s identity, from our mission and vision to our unique learning
opportunities. Pictures of smiling students and QR codes that link to fun videos of students also add a
personalized and community-centered touch that aims to build excitement. The last page features quotes from
parents that highlight the amazing community at Hallett, in effort to build a sense of trust with readers. [ used a
clear writing style so that the packets were accessible to all families, regardless of educational background.
used a friendly tone so that all readers would feel welcome at Hallett and excited to be there.

Target Audience: My audience was current and prospective families/students (incoming ECE-fifth grade
students at Hallett and in the wider Denver area).

Design: To ensure that all type was readable and that the packet was aesthetically pleasing and accessible, I
followed the Hallett brand guide. Additionally, I used playful graphics to accent pictures and QR codes, keeping
in line with the friendly/approachable tone I was aiming for. I organized the packet so that it was a relatively even
mix between pictures and text so that it was readable and engaging.

Impact: We use a survey tool called Possip to measure families’ satisfaction with Hallett throughout the year.
Compared to mid-year last year, Hallett's satisfaction ratings have increased 13%. Additionally, applications
to enroll at Hallett during SchoolChoice Round 1 have increased 8.5% compared to last year (we had 127
applications this year versus 117 applications last year). These numbers indicate that our Welcome to Hallett
Packets contributed to increased trust in and excitement about Hallett Academy for both current and
prospective families/students.
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