
 

Folsom Cordova USD: Magazine Marketing 2026 

The magazine advertisement featured in the February 2026 Education Guide of STYLE 
Magazine supported broader marketing objectives by increasing community awareness, 
strengthening brand presence, and promoting district opportunities to a targeted regional 
audience. The advertisement was created in-house by the Folsom Cordova Unified School 
District Office of Communication and Community Engagement, ensuring the messaging aligned 
with the district’s strategic communication and recruitment priorities. 

Developing the creative internally allowed the communications team to craft messaging and 
visuals that authentically reflected the district’s identity, values, and programs while maintaining 
brand consistency. The placement in STYLE Magazine provided strong regional reach, with 
approximately 40,000 copies distributed monthly to homes throughout the greater Sacramento 
region. Appearing in the publication’s Education Guide positioned the advertisement alongside 
content focused on schools and learning opportunities, helping the message reach readers 
already interested in education. 

The campaign also benefited from integrated digital exposure through STYLE Magazine’s 
website and social media platforms. Online listings linked directly to the district’s website, 
helping drive traffic and support search engine optimization (SEO) through backlinks from a 
trusted regional publication. 

Together, the combination of print distribution, digital visibility, and social media amplification 
expanded the campaign’s reach and reinforced messaging across multiple platforms. This effort 
helped elevate awareness of district programs and opportunities while strengthening the 
district’s presence within the local community. 

Click here to view the artwork featured in the ad.  

 

https://drive.google.com/file/d/1l4rDDx21IB7zbZGLHw4KmTqZBmpagTPt/view?usp=drive_link


 
 


