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The Katy ISD Partners in Education (PIE) Brochure is a compelling marketing tool that
communicates the district’s commitment to fostering school-community relationships.

Designed to engage a diverse range of stakeholders—including local businesses,
community organizations, parents, and volunteers—the brochure highlights the
numerous opportunities available for involvement. Programs such as the KEYS
Mentoring Program, Volunteers in Public Schools (VIPS), and Business &
Community Partnerships are prominently featured, illustrating the many ways
community members can contribute to student and staff success.

At the heart of the brochure is the “RISE” theme, a call-to-action inspiring individuals
and organizations to ‘rise to the occasion’ and participate in initiatives that positively
impact students and the staff who lead them.

Key Messages & District Branding

The introduction by the Executive Director of Community Partnerships and a letter from
the Superintendent underscore the district’s dedication to providing unparalleled
learning experiences through collaboration; consistently reinforcing the together with
family and community portion of Katy ISD’s mission statement.

The brochure effectively integrates district branding through consistent use of Katy
ISD’s language, values, and visual identity. The positive and uplifting tone enhances the
perception of the district as a collaborative, forward-thinking educational institution
dedicated to student success.

Clear Communication of Purpose & Programs

Each section clearly outlines the purpose and impact of the programs, making it easy
for readers to understand their role and potential contributions. Detailed descriptions
of initiatives such as Food for Families, Promise to Read, and Sister Schools
demonstrate how these programs address real community needs. The inclusion of
quantitative data—such as 41,000 volunteers, 600 mentors, and $3.5 million in
teacher grants— emphasize the scope and significance of these efforts.

A Growth and Demographics section plays a critical role in reinforcing the necessity of
these programs. The projection of over 109,000 students by 2033 emphasizes the
increasing demand for volunteer and business support. Information on the 94.2%



graduation rate, 45.3% economically disadvantaged students, and 26.3% limited
English proficiency population underscores the importance of mentorship, financial
contributions, and academic enrichment programs. By aligning these statistics with the
call for partnerships, the brochure effectively connects the district’s evolving needs
with actionable opportunities for community involvement.

Emotional & Inspirational Appeal

The brochure does more than provide information—it evokes an emotional response by
showcasing real Katy ISD volunteers, students, and partners. Every photograph used
in the brochure is from an actual Partners in Education event or features individuals
directly involved in district programs, reinforcing the authenticity and impact of
community engagement. These images not only highlight the joy and fulfillment of
volunteerism but also create a sense of personal connection for potential partners.

Conclusion

By combining a clear target audience, strong messaging, well-structured content,
and emotional appeal, the Partners in Education brochure serves as an effective
marketing tool that advances Katy ISD’s strategic goals. It not only informs but inspires
engagement, strengthens brand identity, and fosters long-term partnerships that
benefit students, staff, and the broader community.

Link:
RISE - Katy ISD Partners in Education 2024-25 Marketing Brochure



https://drive.google.com/file/d/1DKdJ-BhDNdxKli2rc5FCcQDd1WfmAaoZ/view?usp=drive_link
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