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The Harmony San Antonio bilingual mailer campaign successfully increased new student
enrollment by connecting with families of children ages 3–18 through a clear, accessible postcard
sent to 31,500 households. The design featured a vibrant image of smiling Harmony students in
uniform, showcasing pride and belonging. Using SEO-informed messaging and a scannable QR
code linked to the SchoolMint application portal, the campaign achieved a 52% increase in
applications within four days and strong engagement analytics, reinforcing Harmony’s reputation
for academic excellence and community trust.
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https://www.harmonytx.org/harmony25/branding-logo

