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Comprehensive Program or Campaign – Parent involvement campaigns/program 

Free Application for Federal Student Aid (FAFSA) 

 

RESEARCH  

 

Free Application for Federal Student Aid (FAFSA) applications were delayed in 2023 due to a 

major overhaul of the online form, which was mandated by Congress to simplify the process 

and expand eligibility. The new system was plagued by delays and technical issues. This issue 

was further exacerbated by the initial requirement that all students enter their parent’s 

social security number. For first-generation families, this presented an insurmountable barrier 

and generated confusion and mistrust in the process. Our research underscored the urgent 

need for clear, accessible information and targeted outreach strategies to maximize FAFSA 

completion rates. 

 

Our target audience was students in grades 12 and their parents and/or caregivers. We 

wanted to emphasize to families that the FAFSA was important, easy to complete, and that 

information is strictly used for financial aid purposes and does not ask for or share details 

about immigration status, which was a concern for some families.  

 

PLANNING  

With only six weeks remaining for families to complete the FAFSA, we planned a campaign to 

address the challenges, focused on increasing parent and student awareness, and clearly and 

simply explaining the application process to boost completion rates. Key components of our 

plan included: 

●​ Email, social media, and videos to encourage students and parents to complete the 

FAFSA and walk them through the process 

●​ Clear, concise messaging and visually appealing materials to explain the FAFSA process 

in easy-to-follow steps 

●​ Partnership with school counselors, teachers, and administrators, to directly connect 

with students and families, to support the completion process. 
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Before the launch of our campaign in April 2024, only 421 students had completed the FAFSA. 

Our goal was to increase FAFSA application completion by 50% by the FAFSA submission 

deadline in May 2024. 

IMPLEMENTATION 

The campaign began with a pre-launch email to school counselors and administrators to align 

efforts and prepare them to address potential questions and provide direct support to parents 

and students completing the FAFSA. Additional outreach included: 

●​ Email blasts to parents, providing step-by-step instructions and deadlines. 

●​ Our social media campaign theme was "FAFSA Fridays," which leveraged engaging 

visuals, informative videos (vertical and horizontal), and clear calls to action to 

increase awareness and drive traffic to the FAFSA website. 

●​ A news item was posted on the District’s website and all high school websites providing 

information about the FAFSA process, deadlines, and resources. 

EVALUATION 

 

The campaign yielded significant results. By May 2, 2024, a remarkable 796 students had 

completed their FAFSA applications, representing an impressive 90% increase from April (prior 

to the campaign), far exceeding our goal of 50% completion. 

 

Social Media:  

https://drive.google.com/file/d/1k3VOAMK2cbkpm01i2OEXdczpmFnp19bW/view?usp=s

hare_link  

 

Videos: 

FAFSA Vertical Video  (link to Instagram Vertical Video) 

FAFSA - YouTube Video Link: https://youtu.be/sOueGeS6R9s 

 

Emails: 

April 1, 2024: 

https://drive.google.com/file/d/10Jpd1IcNJks5bw6O0ikR4JobPPtjbKpi/view?usp=shar

e_link 

 

April 17, 2024- 

https://drive.google.com/file/d/1-jOrYWWlFzY6SrTZq3GxAAGDvSyIan98/view?usp=sha

re_link 
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