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Seneca Valley Future Makers was created in 2017-18 to highlight the newest faces in the Seneca Valley School District. Since then, the campaign has grown to feature and recognize all SV teachers, their dedication and contributions, while fostering engagement among staff, students and the community. 
In August 2024, we introduced an engaging, lighthearted element to our New Teacher Induction Day, creating a viral moment that brought widespread attention to our wonderful educators. Inspired by the popular "It’s Tricky" Instagram Reel and TikTok trend, we had new teachers participate in an interactive “This or That” game, answering fun, teacher-related questions such as "Early Bird or Night Owl?"
To maximize visibility, we created four reels and strategically posted them at the end of the first semester, capitalizing on a time of reflection and community appreciation. These videos gained remarkable traction:
· https://facebook.com/reel/1685642508899169/ 
· 975,000+ reach, nearly 1.5 million views, and 5,748 reactions, comments and shares on Facebook! 
· With nearly 1.5 million views, this campaign significantly expanded our reach and engagement, making it one of our most successful initiatives to date.
· https://facebook.com/reel/1059503009145414/ 
· 441,000+ reach, nearly 700,000 views and 2,597 reactions, comments and shares on Facebook.
· https://facebook.com/reel/1116803213444040/ 
· https://facebook.com/reel/2051422435276672/ 
This campaign became one of our highest-performing social media initiatives, significantly expanding reach and engagement compared to previous posts. It not only celebrated our new educators but also strengthened their connection to the district from day one. These posts were a wonderful way to make teachers feel welcome on a hectic day of onboarding, training and learning new faces. 
Impact & Outcomes
· Strengthened educator morale: Teachers felt welcomed and valued, helping set a positive tone for the school year.
· Widespread community engagement: Students, staff, and families engaged by commenting, sharing, and even suggesting their own “This or That” responses.
· National recognition and inspiration: Other districts expressed interest in replicating this idea, demonstrating its influence beyond our school community.
After these posts were made, we gained nearly 150 new followers on Instagram and 500 followers on Facebook. Our reach on Facebook also grew by 279,314. By combining relatability and fun, the #SVFutureMakers campaign successfully elevated teacher appreciation, engaged our community and reinforced our commitment to celebrating those shaping the future at Seneca Valley.
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