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DISTRICT COMMUNICATIONS

Social media can work for school districts
… if you find the right stories to tell

By Nick Filipowski
EXECUTIVE DIRECTOR OF COMMUNICATIONS  
WILLIAMSVILLE CENTRAL SCHOOL DISTRICT

Every parent at one point or another 
has asked their child, “What’d you do at 
school today?” As a parent myself, I find 
the response usually is “nothing.” I know 
that’s not true.

As a school communicator, I see 
amazing things happen in our schools 
every day, and it’s up to us to help fill the 
void and share the learning and laughs 
that echo through the halls throughout the 
course of a school year.

Connecting with stakeholders not 
only provides transparency but builds 
community. It’s the goal of school 
communicators to keep people informed, 
interested and invested in the work that 
takes place in our schools. Sharing stories 
is a way for us to showcase what we’re 
doing, why we’re doing it and how we’re 
doing it. 

Social media can help. It’s where 
people are – even if they’re not engaging 
with your content. In a recent survey that 
we conducted in the Williamsville Central 
School District, about 23% of respondents 
indicated they regularly view our social 
media channels. Our traditional modes 
(email and newsletters) garner higher rates 
of engagement, however. We know social 
media is a place to highlight our schools, 
not necessarily a place to flood the space 
with information/updates.

Prior to my arrival in Williamsville 
in January 2020, only a handful of our 
schools had a social media footprint. 
During the COVID-19 pandemic, we 
wanted to make sure we were still 
connecting with families, staff and 
students regularly. So, we created 
accounts on X (formerly Twitter) 
and Facebook for all our schools and 
encouraged them to post videos, photos 
and other items that could be shared, 

liked and enjoyed. Post COVID, we have 
continued this practice.

Admittedly, it can be hard to compete 
with so many voices in the digital space, 
especially with how the platforms have 
rapidly evolved. There are pros and cons 
with any platform, and social media in 
particular. Some districts have abandoned 
platforms altogether, while others only 
occasionally share information on social 
media. Quite a few maintain a heavy 
presence.

School communicators often have 
mixed feelings about social media. Re-
evaluating platforms and their use in 
school districts is not uncommon. While 
there are ebbs and flows to engagement, 
how the information is shared is equally as 
important. Sure, some of the video sharing 
tools like reels can be fun but content 

needs context. The goal is to provide 
parents, guardians, faculty, staff and 
community at large with a “peek behind 
the curtain.”

Several stories we publicized 
in Williamsville that received high 
engagement were our Maple West 
Elementary School’s production of 
Pirates! The Musical (452 views), Heim 
Middle School’s Give Back Day (441 
views), and Williamsville East High 
School’s Flavors of East, in which 26 
families shared world cuisine (200 views). 
All of these featured teacher and student 
collaboration, engagement, community 
building and success. 

Our most successful story this 
year involved Math Specialist Harry 
O’Malley, who was recognized with 
a Presidential Award for Science and 

Mathematics Teaching. From putting 
together an in-house video project, 
graphics and media interviews, in total 
we received incredible social media 
and web traffic across our platforms. 
All of these, of course, were also shared 
in newsletters that are sent out on a bi-
weekly basis.

Dedicated and consistent 
communication – and storytelling – is 
critical. Each school community is 
different. Social media can certainly 
help enhance the profile of a school or 
district. However, there is not a “one size 
fits all approach.” Whether your content 
is included in an algorithm or not, don’t 
forget the “what,” “why” and “how” of 
dedicated and consistent storytelling so 
stakeholders remain informed, interested 
and invested in your schools.

This is the opening image of a Williamsville video featuring award-winning Math Specialist Harry O'Malley.

One of the most popular social media posts by the Williamsville Central School District this year was a video featuring fourth graders in a production called Pirates! The Musical. The district 
also posted about important forms of outreach, such as a budget forum. Generally, photos and videos are branded with the district logo.


