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ONALAS

This financial publication was developed
by the ESD 113 Communications Team on
behalf of Onalaska School District.

Our team partners with ESD 113 programs,
school districts, and regional and state education
agencies to develop research-based, audience-
driven school communications content.

This four-page Educational Programs and

Operations (EP&O) levy mailer was developed as a
comprehensive voter education piece ahead of the
April 2025 replacement levy election. Mailed directly
to community members, the publication was designed
to explain levy funding, outline program impacts,
and provide transparent financial details tailored

to local taxpayers. While the April 2025 measure
narrowly missed passage, the mailer played a critical
role in building community understanding and trust
around school funding. The foundation established
through this communication effort directly supported
a successful levy approval of 55% in February 2026.

AUDIENCE & PURPOSE

This four-page mailer was created for registered
voters and community members within the Onalaska
School District as a primary informational resource
for the April 2025 replacement EP&O levy. Delivered
directly to homes, the publication aimed to educate
voters on how levy dollars support students, explain
the district’s funding gap, and provide clear cost
examples to help voters make informed decisions.
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The mailer centers on the message that the proposed
levy is a replacement, not a new tax, and that local
support is essential because state funding covers
only about 67% of the district’s day-to-day operating
costs. Using the theme “Our loggers pave the

path to the future,” the mailer connects financial
information to student outcomes, reinforcing that
levy dollars directly support programs such as
extracurricular activities, health and counseling,
transportation, special education, and more.

Content is purposefully layered across four pages,
beginning with student-centered storytelling and
supported programs, followed by detailed financial
explanations. Voters are guided through the estimated
levy rate ($1.25 per $1,000 of assessed value), total
projected collections from 2026 through 2028, and

a clear breakdown of how levy dollars are spent.

Financial information is presented in multiple formats
to meet varied learning styles. Tables outline annual
levy amounts, while pie charts illustrate spending
priorities. Side-by-side homeowner examples

translate tax rates into monthly and yearly costs at
several property values, helping readers understand
personal impact. Additional context explains why levy
amounts increased slightly due to rising operational
costs, including insurance and utilities, and notes that
Onalaska’s levy rate ranked among the lowest statewide.



The mailer also explains Washington’s funding model
and Local Effort Assistance, helping community
members understand why small districts rely heavily on
local levies to maintain essential services. A frequently
asked questions section further supports clarity by
addressing voting eligibility, exemptions, and timelines.

ORGANIZATION & WRITING

Information is logically sequenced from high-

level purpose to detailed financial breakdowns,
ensuring readers are not overwhelmed while still
receiving comprehensive information. Headings
such as “The funding gap,” “The levy breakdown,”
and “Not a new tax” guide navigation across pages.
Language is clear, conversational, and appropriate
for a general audience, avoiding technical jargon
while maintaining accuracy and credibility.

DESIGN & BRANDING

The mailer combines strong student photography
with consistent district branding, including school
colors, mascot imagery, and the “loggers” theme
throughout. Icons visually reinforce funded
program areas, while color blocks and callout
sections separate complex financial data from
narrative content, improving scanability.
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ABOUT THE ESD 113 COMMUNICATIONS TEAM

The ESD 113 Communications Team partners with internal
departments and local, regional, and state education
agencies to connect communities with content.

We work closely with programs to champion
their mission, engage audiences, build trust, and
innovate together. Collectively, our team offers

Typography is clean and accessible, with key
figures highlighted for quick reference. Visual
storytelling, featuring students across grade levels,
connects fiscal information to real classroom
experiences, reinforcing the district’s identity

and commitment to serving every learner.

EFFECTIVENESS

The four-page format allowed the district to move
beyond surface-level messaging and provide meaningful
depth with detailed financial information. This length
was appropriate for a community-facing voter guide,
being informational without being overwhelming.

IMPACT

Although the April 2025 levy narrowly missed

passing, this mailer established a strong foundation

of understanding and trust within the community. By
explaining school funding realities and levy impact,
the publication helped shift community awareness and
engagement. These efforts contributed to a successful
follow-up levy in February 2026, which passed with
55% approval, demonstrating the long-term value

of clear, consistent financial communication.

+ Onalaska levy mailer

more than 50 years of experience across education,
communications, and public engagement.

We provide graphic design, marketing, photography,
social media management, Spanish translation,
strategic planning, videography, website, and writing
services as part of our school communications services.
Let us help you tell your story.



https://drive.google.com/file/d/1ejXgbm4Ck4eRO-RQN1E-PASyco1kVyLo/view?usp=sharing

