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SARASOTA

County Schools

OF INNOVATION & TECHNOLOGY @ BROOKSIDE

COLOR PALETTE

GREY
(Tertiary)

NAVY BLUE
(Primary)

WHITE
(Secondary)

#0O01A70 H7E7TEB2 H#FFFFFF

PANTONE 662 CP PANTONE 2287 CP PANTONE 4278 CP RGB: 255, 255,255
RGB: 0, 26, 112 RGB: 91,197,0 RGB: 126, 126, 130 CMYK:0,0,0,0

CMYK:100,87,0,36 CMYK: 58,0, 100,0 CMYK: 47, 39, 31, 14

The hexcodes (#ABC123), RGB, and CMYK colors are what you will be using for most of your projects.

You can use hexcodes or RGB for digital projects (like social media graphics), and CMYK for standard print projects
(like flyers, booklets, brochures, etc). Think one-time use, handouts, or digital applications.

The PANTONE® colors are used for specialized printing projects and school merchandise.

Projects using “specialized printing” would include screen-printed t-shirts, school merchandise (like cups),
signage, vinyl printing (like banners), and even construction projects. If your printer is asking for “spot colors,” this
is what you will provide them.

PANTONE® has different color codes for fabric and metallic colors.

If you are wanting to make sure the fabric and/or metallic colors you're choosing will match your other colors, just
reach out! We can hop into Pantone’s website find the closest color possible.

Feel free to reach out to the Communications Department if you have any color questions!

PRIMARY LOGO

@BROOKSIDE

Official Communications
Marketing Materials
Publications

Non-Permanent Projects

The preferred and most recognizable
representation of the brand. It should
be used whenever possible and
serve as the standard for all
formal/official communications.

SECONDARY LOGO

Z

GuLr Coast Acapemy
OF INNOVATION & TECHNOLOGY
@BROOKSIDE

\_/

Official Communications
Marketing Materials
Publications

Non-Permanent Projects

An alternate version of the Primary

Logo designed for situations where

spacing or layout limitations prevent
the use of the primary mark.

PRIMARY LOGO
(@Brookside Removed)

Long-Term/Permanent Projects
When “@Brookside” is Used
After School’s Name Changes

ONLY to be used for permanent or
long-term projects (like construction
projects or costly print projects), if
“@ Brookside” is part of main title, or
after the school's name changes.

SECONDARY LOGO
(@Brookside Removed)

Z

GuLr CoasTt AcADEmY
OF INNOVATION & TECHNOLOGY

Long-Term/Permanent Projects
When “@Brookside” is Used

After School’s Name Changes

ONLY to be used for permanent or
long-term projects (like construction
projects or costly print projects), if
“@ Brookside” is part of main title, or
after the school's name changes.
Designed for situations where
spacing or layout limitations prevent
the use of the primary mark.

MASCOT LOGO

>

Spirit Materials
Apparel & Merchandise
Graphical Support
Event Branding

Expresses school personality and

spirit. Use for promotional materials,

student/community engagement, and

spirit-focused applications. Should

be used as a supporting element

alongside the primary brand identity,
not as a replacement.

ACRONYM GRAPHIC
(Not a Logo)

Graphical Support
When Full School Name is Used

Does NOT Replace Primary or
Secondary Logo

ONLY to be used as graphical support.
This is not a logo and should not be
used in place of the Primary or
Secondary Logos. Can be used as
graphical support for various projects.

ALTERNATE COLORATIONS FOR USE OVER THE DARK BLUE
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GuLr Coast AcApEmy

@BROOKSIDE

EX: THE QUICK BROWN FOX JUMPS OVER THE LAZY DOG.

EX: THE QUICK BROWN FOX JUMPS OVER THE LAZY DOG.

GuLr Coast AcADEMY

EX: The quick brown fox jumps over the lazy dog.

FONT USE DISCLAIMER:

ADOBE FONTS:

Apotek Wide (Black)

ADOBE

ADOBE

MICROSOFT

MICROSOFT FONTS:

wani” — BULF GOAST AGADEMY

Secondary Headings:
Eurostile Medium

—

Tertiary Headings: —
Bahnschrift Bold

(Semi-Condensed)

Body Text:
Bahnschrift Light
(Semi-Condensed)

—

OF INNOVATION & TECHNOLOGY @ BROOKSIDE
Home of the Barracudas

Gulf Coast Academy of Innovation & Technology @ Brookside is a district-wide middle
school magnet offering advanced, rigorous coursework delivered through hands-on
learning in robotics, machining, and technology-rich science and research. Students
apply high-level academic concepts through inquiry, problem solving, and real-world

experiences that prepare them for future academic success.

The recommendation is to use ALL CAPS for main or sub-headings so they stand out from the body text.

As seen on the descriptors on the left—for other types of headings—lower case should be used.

It is recommended that the main color be used for primary headings, and the secondary color (or white) for the secondary
headings. Black should be used for body text for readability.

These font pairing recommendations are provided to ensure your school’s brand cohesiveness.

Explore. Discover. Innovate.

Any deviations from this style guide, logos, fonts, or templates must
first be approved by the Sarasota County Schools Communications Department.



https://www.adobe.com/go/adobe-fonts-terms
https://www.fonts.com/content/microsoft-typography
https://learn.microsoft.com/en-us/typography/fonts/font-faq
https://learn.microsoft.com/en-us/typography/fonts/font-faq
https://sarasotacsfl.sites.thrillshare.com/documents/25315280

