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This marketing trifold was developed by the 
ESD 113 Communications Team on behalf 
of the ESD 113 Early Learning program.

Our team partners with ESD 113 programs, 
school districts, and regional and state education 
agencies to develop research-based, audience-
driven school communications content.

O V E R V I E W

This bilingual Early Learning Enrollment Trifold 
was created as part of a larger district enrollment 
campaign centered on the theme Your family has 
roots here / Su familia tiene raíces aquí. Designed for 
families with children ages 3–4, the piece promotes 
free, high-quality preschool through ESD 113’s Early 
Learning program while emphasizing belonging, 
accessibility, and community connection.

A U D I E N C E

This trifold was created for families with young children, 
particularly Spanish- and English-speaking households, 
who may be eligible for Early Learning and Head Start 
services. As part of a larger enrollment campaign, the 
piece is designed to reach families in the community 
who are seeking high-quality preschool options.

P U R P O S E  &  M E S S A G E S

The purpose of this trifold is to increase awareness of the 
Early Learning Program and encourage enrollment by 
presenting clear information about services, eligibility, 
and next steps for applications and enrollment.

The central campaign theme, Your family has roots 
here / Su familia tiene raíces aquí, establishes a sense 
of belonging. Supporting messages emphasize:

•	 High-quality preschool at no cost 
for qualifying families

•	 Highly qualified staff who prepare 
children for kindergarten

•	 Health and developmental screenings

•	 Family engagement opportunities

•	 Nutritious meals, field trips, and 
potential transportation

•	 Multiple convenient center locations

•	 A simple, step-by-step application process



O R G A N I Z AT I O N

Information is presented in a logical, easy-to-follow 
structure that guides families from program overview 
to application steps. Sections such as About Us, Our 
Centers, Application Process, and About Head Start 
clearly explain services, eligibility, and how to apply. 
Contact information, website links, and a QR code 
provide numerous ways for families to take action.

The bilingual format shows English and Spanish content 
side by side to ensure equitable access to information 
and to remove language barriers for families. Writing 
is concise, friendly, and appropriate for a family-facing 
audience, with no grammatical or usage errors.

D E S I G N

The trifold layout is visually balanced and well-
organized, making it easy to scan while still providing 
detailed information. Typography is clean and 
readable across all panels, with headings and icons 
helping readers quickly locate key sections.

Graphic elements, including the tree (ESD 113 
Early Learning’s logo) tied to the “roots” campaign 
theme, soft landscape shapes, and a consistent 
color palette, enhance the layout and reinforce the 
overall campaign theme of belonging and growth. 
The overall design is both approachable and 
professional, aligning with early learning audiences 
and the campaign’s family-centered theme.

The length and format of the trifold are appropriate 
for both in-person distribution and digital 
sharing, making it flexible for outreach events, 
community partners, and school locations.

B R A N D I N G

Brand identity is reinforced consistently through color 
usage, typography, logo placement, and messaging. 
The Early Learning Program and ESD 113 branding 
are clearly presented, and the campaign theme 
ties directly into the program’s broader enrollment 
efforts. The material reflects organizational values of 
inclusion, education, and community connection.

B R A N D I N G

This trifold plays a key role in the Early Learning 
enrollment campaign by serving as a primary outreach 
tool for families. It supports marketing objectives by:

•	 Increasing awareness of free 
preschool opportunities

•	 Clearly explaining eligibility and services

•	 Providing actionable enrollment steps

•	 Building trust through inclusive messaging

•	 Strengthening connections with 
bilingual communities

I M PA C T

The Early Learning Enrollment Trifold successfully 
communicates its purpose through clear content, 
engaging visuals, and consistent branding, leading 
to full enrollment after its distribution.  It delivers 
essential information in an approachable format while 
reinforcing the campaign’s message that families belong 
and are supported at our Early Learning program. 

•	

M AT E R I A LS

Your Family Has Roots Here trifold

https://drive.google.com/open?id=1LAqSFiOuxJEFMFjjyRrz62aEPejKWhfK&usp=drive_fs

