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This financial publication was developed 
by the ESD 113 Communications Team on 
behalf of Taholah School District. 

Our team partners with ESD 113 programs, 
school districts, and regional and state education 
agencies to develop research-based, audience-
driven school communications content.

O V E R V I E W

This  Educational Programs and Operations (EP&O) levy 
flyer is a culturally grounded, community-focused voter 
guide for the April 2025 replacement levy. Distributed 
throughout the Taholah community, the publication 
combined financial information with student-centered 
storytelling and place-based imagery, including a 
drone photograph of the local coastline featured 
on the front cover. Designed to reflect the district’s 
Tribal identity and close community ties, the flyer 
emphasized transparency, accessibility, and shared 
responsibility for student success. The communication 
effort resulted in overwhelming community support, 
with the levy passing at an 85% approval rate.

A U D I E N C E  &  P U R P O S E 

This one-page, double-sided levy flyer was developed 
for voters and families within the Taholah School 
District as a concise, accessible guide to the 

April 2025 replacement EP&O levy. Tailored for a 
primarily Indigenous, close-knit community, the 
publication aimed to explain the levy’s purpose, 
outline funded programs, and clearly present 
the financial impact for local taxpayers.

K E Y  M E S S A G E S

The flyer centers on the message “Your voice. 
Their learning.” and reinforces that the proposed 
$165,000 four-year levy is a replacement, not a new 
tax. Content highlights how levy dollars support 
extracurricular activities, youth programs, and staff 
development, connecting funding directly to student 
growth, confidence, and classroom success.

The front design features a drone image of 
Taholah’s coastline to reinforce community pride. 
Student photos throughout the flyer further 
personalize the message, showing learners across 
grade levels engaged in school activities.

T R A N S PA R E N C Y  &  A CC E S S I B I L I T Y

The back of the flyer presents tax information in real-
world terms, translating the $2 per $1,000 assessed 
value into monthly costs for $200,000, $300,000, and 
$400,000 homes. Readers are reminded that levy 
collections are capped at voter-approved amounts 
and that rates decrease if assessed values rise.



ABOUT THE ESD 113 COMMUNICATIONS TEAM

The ESD 113 Communications Team partners with internal 
departments and local, regional, and state education  
agencies to connect communities with content. 

We work closely with programs to champion 
their mission, engage audiences, build trust, and 
innovate together. Collectively, our team offers 

more than 50 years of experience across education, 
communications, and public engagement.

We provide graphic design, marketing, photography,  
social media management, Spanish translation,  
strategic planning, videography, website, and writing 
services as part of our school communications services.  
Let us help you tell your story. 

Additional sections explain Washington’s school 
funding model and Taholah’s reliance on local levies 
to close a small but critical funding gap. An FAQ 
section addresses common questions about voting, 
eligibility, and exemptions, ensuring community 
members have the necessary information.

The publication also explains how passing the levy 
would unlock additional Local Effort Assistance, 
directly benefiting student programs and operations.

O R G A N I Z AT I O N  &  W R I T I N G

Despite its compact format, the flyer is structured 
to guide readers from purpose to programs to 
financial details in a logical flow. Headings such 
as “This is NOT a new tax,” “What will this cost?” 
and “School funding” help organize content for 
quick scanning. Language is clear, welcoming, 
and appropriate for a broad audience, avoiding 
technical terminology while maintaining accuracy.

D E S I G N  &  B R A N D

Design choices reflect Taholah’s community identity, 
blending local imagery, student photos, and culturally 
relevant visual elements. Program icons support 
quick understanding, while consistent typography 
and color use reinforce district branding. The balance 
of photography, graphics, and white space keeps 
the layout visually engaging and easy to read.

The flyer integrates the district’s mascot and 
“Chitwhins lead the way” messaging, reinforcing 
pride and continuity across communications.

E F F E C T I V E N E S S

The front-and-back format delivers essential 
information without overwhelming readers, making 
it well-suited for broad community distribution. 
The concise length ensured accessibility while still 
providing meaningful financial detail and context.

I M PA C T

This flyer played a central role in Taholah School 
District’s levy outreach, helping build understanding 
and confidence around school funding. By 
combining transparent financial reporting with 
culturally resonant visuals and student-centered 
storytelling, the publication generated strong 
community engagement and contributed to 
an overwhelming 85% voter approval.

•	 Taholah levy flyer
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https://drive.google.com/open?id=17liXf6ADBjVG-xRuQyizlsV9y-spr68b&usp=drive_fshttp://

