
Hicksville Public Schools’ Points of Pride Campaign 

Launched on May 1, 2024, the Points of Pride campaign was a thoughtfully researched, strategically planned, 

effectively implemented, and thoroughly evaluated initiative designed to celebrate our district’s outstanding 

achievements and initiatives. This campaign aimed to showcase the accomplishments of our students, staff, and 

community, fostering a sense of pride and unity while reinforcing the district’s commitment to excellence. 

Research 

The foundation of this campaign was built on extensive research to ensure that the content highlighted meaningful and 

impactful stories. We identified key milestones, student and staff achievements, extracurricular successes, and 

community contributions that resonated with a wide audience by actively engaging with administrators and department 

heads. Their insights helped us uncover significant accomplishments, highlighting various successes across academics, 

athletics, the arts, and community service. By collaborating with these leaders, we gathered compelling stories, 

impactful data, and meaningful testimonials reflecting the district’s excellence. The entire list that did not get 

highlighted through this campaign, was posted on the District’s website and accessed through a QR Code on the flyers.​

https://www.hicksvillepublicschools.org/district/points_of_pride 

Planning 

Once the research phase was complete, we developed a comprehensive plan to guide the campaign’s rollout. This 

included selecting a diverse range of topics to feature, from athletic victories and academic achievements to cultural 

programs and community service initiatives. Each #PointOfPride post was carefully scheduled to align with key district 

events, such as the Budget Vote Expo, ensuring maximum visibility and engagement. Furthermore, a key goal of the 

campaign was to support the district’s budget vote efforts by showcasing the positive impact of district programs and 

initiatives, reinforcing the value of continued investment in education. Administrators were supported with flyers as 

supplemental handouts at local community events during Budget season. (Points of Pride Flyer) 

2024 Points of Pride Topic Schedule 

Date Social Media Post Topics 

May 1, 2024 Increase in Graduation Rates 

May 2, 2024 Varsity Tennis Team Conference 2A 

May 3, 2024 Journeys in American Indian Program 

May 6, 2024 Parent Student University - Launches Annual Event 

May 7, 2024 AP Student Recognitions 

May 8, 2024 Academic and Extracurricular Awards 

May 9, 2024 Newsday's Top 100 Players on Long Island-Hicksville’s Student Athletes 

May 10, 2024 Hofstra University's Center for Diversity Studies Writing Contest Winner 

https://www.hicksvillepublicschools.org/district/points_of_pride
https://drive.google.com/file/d/17IKM7zjzJuxs249Ghn-0eIJb6Cn5MWZ3/view?usp=sharing
https://x.com/HicksvillePS/status/1785670016072913336
https://x.com/HicksvillePS/status/1786009487423295524
https://x.com/HicksvillePS/status/1786380675660017721
https://x.com/HicksvillePS/status/1787470981109633067
https://x.com/HicksvillePS/status/1787825301973598375
https://x.com/HicksvillePS/status/1788195394817593544
https://x.com/HicksvillePS/status/1788557588042260696
https://x.com/HicksvillePS/status/1788908963808854175


May 13, 2024 Hicksville Middle School’s National Junior Honor Society Inductees 

May 14, 2024 Latinos in Action Delegate-Long Island Region at PRHYLI! 

May 15, 2024 Staff Highlight - “Revolutionizing Education Through Data Integration” 

May 16, 2024 Hicksville Food Pantry Initiative Launch - May 31st 

May 17, 2024 HHS Mock Trial Team - Advance to Sweet 16 Round 

May 20, 2024 Long Island Scholar Artists Merit Award Winner 

May 21, 2024 AM 
                       PM​
Local Budget Election 
Day 

2024 Student Expo at the Elementary Voting Locations 
 
Recap of Academic Achievements to Community 
Initiatives 

Implementation 

The campaign was rolled out with daily #PointOfPride posts across the district’s official social media platforms ​

X, Instagram, and Facebook. Each post was designed to captivate and engage our audience. These posts featured 

compelling stories, striking visuals, and engaging captions that encouraged interaction, such as likes, shares, and 

comments. Supporting visuals were also created which include flyers and web banners posted to our District website. 

Key implementation strategies included strategic timing and ensuring posts were published during peak engagement 

hours and aligned with important district events to maximize visibility. Content was shared across multiple social 

media channels using a multi-platform approach, allowing different segments of the community to engage with the 

campaign. Additionally, community involvement played a crucial role, with the Board of Education highlighting 

achievements at their monthly board meetings, further amplifying the campaign’s reach and authenticity. 

Evaluation 

To assess the effectiveness of the Points of Pride campaign, we 

conducted a thorough evaluation using social media analytics, 

audience feedback, and engagement metrics. The evaluation 

process provided valuable insights into what resonated most with 

the audience, allowing us to refine future initiatives. 

This chart compares the estimated reach rate (18.21%) to the 

industry average range (10%-20%) for Instagram engagement ​

for the May 21st post. The reach rate is well within the expected 

range and close to the upper limit, indicating strong visibility 

among followers. 

The Points of Pride campaign celebrated our district’s accomplishments and strengthened our community’s ​

connection to its schools. This initiative's success underscores the importance of storytelling in education and 

highlights the power of digital engagement in fostering school spirit and community pride. 

https://x.com/HicksvillePS/status/1789998787391304178
https://x.com/HicksvillePS/status/1790369769511907374
https://x.com/HicksvillePS/status/1790728680349503774
https://x.com/HicksvillePS/status/1791086280576790893
https://x.com/HicksvillePS/status/1791448007797346453
https://x.com/HicksvillePS/status/1792537487132278994
https://x.com/HicksvillePS/status/1792881820217790592
https://x.com/HicksvillePS/status/1792955881144947187
https://x.com/HicksvillePS
https://www.instagram.com/hicksville_public_schools/
https://www.facebook.com/hicksvillepublicschools
https://drive.google.com/file/d/17IKM7zjzJuxs249Ghn-0eIJb6Cn5MWZ3/view?usp=sharing
https://drive.google.com/file/d/1gL22uwd6ckEXaow0CTqdecf1du3fYssE/view?usp=sharing
https://vimeo.com/showcase/10509363?share=copy
https://vimeo.com/showcase/10509363?share=copy


Hicksville’s POP Social Media Posts

Social Media Platform Links:

https://x.com/HicksvillePS
https://www.instagram.com/hicksville_public_schools/

https://www.facebook.com/hicksvillepublicschools

https://x.com/HicksvillePS 
https://www.instagram.com/hicksville_public_schools/
https://www.facebook.com/hicksvillepublicschools






Hicksville’s POP Support Materials

District Website Web Banner

Flyers
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