GIPS DISTRICT

WHY FOLLOW BRAND STANDARDS? APPROVED HASHTAGS:

These brand guidelines help our school district continue to look consistent and professional. #\WeAreGIPS
When everyone is properly using branded content, we are visually demonstrating the relationship
we wish to cultivate between our district, schools, staff and students.

CO LO RS CMYK: This stands for cyan, magenta, yellow and key (black), and is RGB: Red, green and blue color process typically used on computer monitors, digital cameras and Pantone: a standardized color matching system, which is widely used around the world to ensure colors
preferred for use on printed materials. Use PDF or EPS formats. televisions or any device that uses light to produce an image. Use PNG or JPG formats. are reproduced accurately across different types of media. Use a PDF (Spot) format.

COLOR 01 ACCENT 01 ADDITIONAL ACCENTS BLACK

#C6BBDC #9D84BD #BEBECO

CMYK CMYK CMYK CMYK CMYK
80,100,0,0 21,25,0,0 40,51,0,0 26,20,20,0 26, 20,20,0
RGB RGB RGB RGB RGB

92,45, 145 198,187, 220 157,132,189 190, 190, 192 190, 190, 192
PANTONE PANTONE PANTONE PANTONE PANTONE
267 C 2635 C 2655 C Cool Gray 4 C 179-16 C

APPROVED FONT(S)

Primary: Myriad Pro ~ Secondary: Arial

- Reqular, Italic, Semibold, Bold - Reqular, Italic, Bold, Bold Italic
Condensed, Condensed ltalic,
Semibold Condensed, Bold

Condensed, Bold Condensed Italic

Purpose: Headers & Paragraphs for Flyers, Infographics, Letterhead, ect.

OFFICIAL LOGO

1.The full color version is the primary logo

and should be used unless the background
dictates otherwise.

2.Logo should be no smaller than 1.5 inches
in width. (Unless approved by District)

3.Keep logo proportional. Do NOT display PUBLIC SCHOOLS®™

logo at an angle, squished or stretched.

4.Do NOT recolor logo in any way.

5. GIPS logo must be the same size or slightly
larger than other branded logos sharing

material space. I I I I I I
6. GIPS logo must have an appropriate

amount of buffer space on all four sides.

The width of negative space inside of the

letter ‘d’is the minimum requirement. PUBLIC SCHOOLS™ PUBLIC SCHOOLS®™

Example:
r Il PUBLIC SCHOOLS PUBLIC SCHOOLS™
S Qn Always request a proof to review when ordering branded content.

PUBLIC SCHOOLS™__|

GIPS COMMUNICATIONS & 308.385.5900
MARKETING DEPARTMENT communications@gips.org
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