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INTRODUCTION

At Trinity High School, our brand is more than just a logo or a color scheme; it's an
expression of our identity and values. As the unparalleled leader in embracing diversity
and continuing the tradition of excellence, Trinity High school puts education into
action by moving it far beyond traditional classroom learning. Our passion is the
responsibility, pride and determination to make Trinity different.
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BRAND IDENTITY

Our visual identity is the aesthetic expression of our brand, and a fundamental means
of impressing who we are to the world. Comprised of all our visual assets—logos,

photography, colors, typography, designs and more—these elements and how we use
them represent our voice and values, and differentiate us from other institutions.
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Consistency is critical to a strong visual identity. In this section, we cover guidelines
and resources for effectively and appropriately utilizing our visual elements to reflect
and promote who we are.

By following these guidelines, faculty, staff and students collectively contribute
to the cohesive representation of Trinity High School, which helps us build brand
recognition, differentiate ourselves from other institutions and build trust and

emotional connections with our audiences.
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PRIMARY
Helcle

Our logo is the most recognizable
component of our visual identity. It
stands as a powerful embodiment of
our institution in its entirety, including
our mission and values, and the
design encapsulates our rich heritage,
and unwavering dedication to shaping

a brighter future.
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REQUIRED SAFE SPACE

Proper incorporation of safe space protects the
integrity of the Trinity High School logo.

A clear area or “safe space” free of copy, graphic
elements, inset imagery, or color must be
maintained around the Trinity logo. No visual

elements may violate the safe space.

An area around the Trinity logo equal to the

width of the letter “T” in “Trinity” is the minimum

required safe space.
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INCORRECT LOGO USAGE
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DO NOT SHIFT LOGO ELEMENTS. DO NOT PLACE THE LOGO OR SYMBOL ALONE DO NOT PLACE THE LOGO ON COMPLEX BACK-
IN A LINE OF TEXT. GROUNDS.
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DO NOT ALTER THE BRAND COLORS. DO NOT ADD EFFECTS. DO NOT CHANGE PROPORTIONS
OR ALIGNMENT.
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DEPARTMENT LAYOUTS

Trinity High School supports a wide range

of athletic programs, clubs, and academic
departments. To help each group maintain its
unique identity while staying connected to the
Trinity brand, please follow these logo usage

rules carefully:

What You Can Do

Add Alternative Text: You may include alternative text to
identify your team, club, or department.

The height of the alternative text must match the height
of the letter “H" in “High School” from the primary logo.

The text must be left-aligned with the bottom of the “T”
in “Trinity.”

The text must be bottom-aligned with the bottom of the
logo mark.

The font must be Open Sans Semi-Bold with 75-point
tracking.

Stay Within the Designated Area: The text must fit within
the grayed-out space shown in the logo template.

What You Cannot Do

Do not exceed the grayed-out space with your text.
If your text does exceed this area, additional
approval is required.

Do not use any font other than Open Sans Semi-Bold.

Do not adjust the red-highlighted area in the logo
template. This area is not customizable.

Do not alter the alignment, size, or spacing of the text
beyond what is specified.

Any deviation from these guidelines is considered
misuse of the Trinity High School logo.
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DEPARTMENT LAYOUT
EXAMPLES

The logos displayed here are for illustrative

TRINITY

GIRLS SOCCER

TRINITY

TRACK AND FEILD

TRINITY

WRESTLING

TRINITY

f Wbl

TRINITY &

TROJANS

TRINITY

T BOYS BASKETBALL T
School logo are strictly prohibited from use in
any capacity. Any logo designs not represented
TRINITY
considered obsolete and have been permanently F O O T B A |_ |_

purposes only. They serve as examples of

how Trinity High School programs, clubs, and
departments should present their logos in

alignment with brand guidelines.

All previous or legacy versions of the Trinity High

All students, staff, and affiliated organizations

retired and removed from use of any kind.

VOLLEYBALL

are required to use only the official and current

logo system as outlined in these guidelines. Use
of any outdated or unauthorized logo constitutes

a violation of Trinity High School's brand policy,

TRINITY

SWIM & DIVE

and the district reserves the right to enforce

TRINITY

SOFTBALL

restrictions and prohibit the use of any non-

compliant branding materials.
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SECONDARY
LOGO

Trinity High School has a secondary logo
to ensure versatility in different contexts,
maintain brand cohesion across various
platforms, and simplify the logo for
easier use without losing its essence.
This helps in creating a consistent and
recognizable visual identity. Additionally,
it enhances the school's brand presence

and fosters school spirit.
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ON RED BACKGROUNDS SINGLE COLOR LOGO
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REQUIRED SAFE SPACE

Proper incorporation of safe space protects the
integrity of the Trinity High School secondary
logo. A clear area or “safe space” free of copy,
graphic elements, inset imagery, or color must
be maintained around the Trinity secondary
logo. No visual elements may violate the safe

space.

An area around the Trinity logo equal to the

height of the letter “I" in “Trinity” is the minimum

required safe space.
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INCORRECT LOGO USAGE
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DO NOT SHIFT LOGO ELEMENTS. DO NOT PLACE THE LOGO OR SYMBOL ALONE DO NOT PLACE THE LOGO ON COMPLEX BACK-
IN A LINE OF TEXT. GROUNDS.
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DO NOT ALTER THE BRAND COLORS. DO NOT ADD EFFECTS. DO NOT CHANGE PROPORTIONS
OR ALIGNMENT.
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LOGO
MARKS

Multiple logo marks can reinforce PRIMARY LOGO MARK

its identity across different events,

programs, and audiences while keeping
a consistent brand. A simplified version
might work best on uniforms or sports
gear, while a more detailed crest could
be used for official documents or
academic awards. This flexibility helps
the school engage students, alumni, and
the community in a visually compelling

way while maintaining unity.

FULL COLOR SINGLE COLOR

Use of Trinity High School’s primary, secondary, and tertiary logo marks is strictly limited and permitted only under specific, approved circumstances. These
visual assets are protected and may not be used without prior written authorization from the school. Usage is restricted to limited, sanctioned purposes

such as official school communications, events, extenuating circumstances like building signage, and approved promotional materials. Any unauthorized

use, reproduction, or modification is strictly prohibited. These visuals are for representational purposes only and do not confer any usage rights.
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SECONDARY LOGO MARK TERTIARY LOGO MARK
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FULL COLOR SINGLE COLOR FULL COLOR SINGLE COLOR
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COLOR

Colors are the heart of brand identity. For the Trinity High School, red and
black are our primary colors, serving as the core of our brand'’s visual identity.
They should take the lead in both digital and print designs. These colors are
the essence of our brand, and using them consistently helps maintain our

strong and recognizable identity.
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BRAND COLOR

Where to Use Brand Colors
Logos and Mascots
Uniforms and Sports Gear
Printed Materials

Digital Presence

Signage and Banners
Merchandise

Events and Decorations

TRINITY RED

PMS: 2035 C

214
0
28

9
100
100
2

#D6001C

TROJAN BLACK — #101820

PMS: BLACK 6 C

16
24
32

82
71
59
75

WHITE
HEX: FFFFFF

PMS: 179-3 C
HEX: CDCDCD

PMS:
COOL GRAY 10
HEX: 636363

PMS: 1815 C
HEX: 7C2629

I

B:

R:
G:
B:

255
255
255

205
205
205

R:

G:

AXZO

AXZO

eoNeoNoNe

19
15
15
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TYPOGRAPHY

Typography extends the visual expression of our brand character and
supports our visual identity and tone of voice in text form.

Open Sans is the preferred typefaces for the Trinity High School brand.
They are free and web-safe and can be accessed at google.com/fonts.
All campus machines should have these fonts installed.




TYPOGRAPHY

Where to Use Brand Typography:
Logos & Branding Materials
Website & Digital Platforms
Marketing & Advertising

Corporate Communications

Signage & Environmental Design

PRIMARY FONT
OPEN SANS

EXTRA BOLD
BOLD
SEMIBOLD
REGULAR
LIGHT
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Immediate Discontinuation of Legacy Logos

Effective immediately, all previous versions of Trinity High School logos are officially retired and
must no longer be used under any circumstances. Any logo designs not represented in the current
approved examples are considered obsolete and have been permanently retired and removed
from use of any kind. This directive applies to students, faculty, staff, parents, and all affiliated

organizations.

All outdated logos—regardless of where they currently appear, including uniforms, printed
materials, digital platforms, merchandise, or signage—must be removed from use without
exception. Continued use of any outdated or unauthorized logo constitutes a violation of Trinity
High School’s brand policy, and the district reserves the right to enforce restrictions and prohibit
the use of any non-compliant branding materials.

Only the current, approved logo system outlined in the official brand guidelines is permitted.
Compliance is mandatory to ensure brand consistency and uphold the integrity of Trinity High
School’s visual identity.
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Trinity High School name, logos, and all related marks are trademarks of Trinity High School and are protected under applicable
trademark and copyright laws. Unauthorized use, reproduction, or distribution of any brand assets is strictly prohibited. Use of these
materials is permitted only with prior written consent from Trinity High School.



