Belong In GCS: Guilford County Schools is Where You Belong

Overview and Purpose of the Campaign:

This campaign's purpose was to build a sense of belonging within Guilford County Schools during
the month of November. This theme and hashtag (#BelongInGCS) were selected strategically by
our communications team to amplify the district’s mission and vision.

Stories and spotlights were selected with intent to demonstrate how students, staff and families
#BelongInGCS. From spotlighting long-time educators to honoring cultural celebrations, the
message of belonging was a key element to all stories in November. You can view some of the
thematic content below.

Links to Posts:

Willie Lunsford Kevin Thoma Saves the Day
Melissa Foushee School Psychs Promote Belonging
Coach Yates Native American Heritage Month
SNS Workers Give Thanks Principal Acevedo is Surprised

Analytics and Engagement:

With #BelongInGCS, the district made strides in strategic story-telling and planning for content
thematically.
The spotlight on Melissa Foushee told a story of belonging and how GCS felt like home. It earned
the following analytics:

o 13,328 views

o 7,547 post reach

o 156 engagements
Coach Yates’ post showed how our staff go above and beyond to form bonds with students,
ensuring they feel like they belong. It earned the following analytics:

o 16,590 views

o 9,117 post reach

o 176 interactions

Outcomes Achieved:

Strategic Storytelling: The campaign focused on sharing authentic stories of students, staff, and
families. This humanized the district and made the concept of "belonging" relatable. By
highlighting diverse individuals and experiences, the campaign demonstrated that belonging is
inclusive and encompasses everyone.

Increased Awareness: The high view counts and post reach indicate that the campaign
successfully raised awareness of the district's commitment to belonging.

Enhanced Community Connection: By sharing relatable stories, the campaign fostered a sense of
connection and belonging among students, staff, and families.

Positive Sentiment: The focus on positive stories likely contributed to a positive sentiment
towards the district and its efforts to promote belonging.



https://www.facebook.com/GCSchoolsNC/posts/pfbid02ZC31ennpVcP5ada6nY9UjVDzCGJHiBNBWVUi9vFfmCmQK9GWTVx16gSX7WCDZb9xl
https://www.facebook.com/GCSchoolsNC/posts/pfbid02N26G38Jre43EHLLdDD6D646XZ4UC24yjCSMEWUVJ9FtW5pzqufutiPTJyH95XnUil
https://www.facebook.com/GCSchoolsNC/posts/pfbid02X6NhmnNnT5LvBVf9YVC2R81rniW36w18ZSgWUALbiFWdaJ2f4HBErY8EEMY8PKxXl
https://www.facebook.com/GCSchoolsNC/posts/pfbid02fifcQCpMK2jb9ETtCzeKhBotWhWGatmJaXquL1nDTarTpKs4obAcUXqXeTix9j53l
https://www.facebook.com/GCSchoolsNC/posts/pfbid0M9dveiX9ASnW29cBbvLF2mVYPYXu8CG46HaKtwNR8TkszbQywNb1SNzRf9ymzohfl
https://www.facebook.com/GCSchoolsNC/posts/pfbid0WMnRwxvqpLZZdqtqWTVxjfyQx4myfFCSRiLomPxtGq8KDiL7BuDFmjo9FmWNzgiUl
https://www.facebook.com/GCSchoolsNC/posts/pfbid03xSVhPg84PeeFW3TDxERWMkJGP1a9xrY93T8agatNPdepEiWqZWTY3T1VRK8UpG8l
https://www.facebook.com/GCSchoolsNC/videos/942117631164113/
https://www.facebook.com/GCSchoolsNC/posts/pfbid02X6NhmnNnT5LvBVf9YVC2R81rniW36w18ZSgWUALbiFWdaJ2f4HBErY8EEMY8PKxXl
https://www.facebook.com/GCSchoolsNC/posts/pfbid0M9dveiX9ASnW29cBbvLF2mVYPYXu8CG46HaKtwNR8TkszbQywNb1SNzRf9ymzohfl

e Strengthened District Image: The campaign's strategic storytelling and data-driven approach
enhanced the district's image as a caring and inclusive institution.



